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1 Semolina 
and 

hnperla Durum 
Granular 

U Unirorm amber color and granu· 
lacion. 

N NationallY famed macaroni manu· 
facturers prefer Amber's Venezia 
No. I Semolina and Imperia 

Durum granular. 

I It's easier to control Ih(" 'luality and 
color of ),ollr products with Amber's 
Venezia No. I Semolha and Impctia 

Durum granular. 

F Fa.t shipment I Every 'order 
shipped when promised. 

O Only Ihe rinest Durum wheals 
available rrom :he best Durum 
growing areas qualify for Amber's 
Venezia No.1 Semolina and 1m .. 

peria Durum granular. 

R Rigid laboratory conlrol, highly 
' skilled milling personnel and 
modern milling methods com

plele Amber's quality control program. 

,~ Make your next shipment 
.&..YA Amber's Venezia No.1 Serna.. 

lina or Imperia Durum granular. 

[:X~1~;---1 
_____ "MILLING DIVISIO'N ___ J 

PAR'MERS UNION GRAIN TERMINAL ASSOCIATION 
• OINI!RAL OPPle.B, BT. PAUL 1, MINNIBOTA 
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podium presldft over 0 ponti dllCulilon with Vincent F. loRoJa, Mrs. LaRola, Mrs. Horoce P. Gioia, Kenneth J. Forbes, 
!~",",',,7;,,:'~ and food editors Dorothy ThomPiOfl. lsobel DuBois and Ruth Ellen Church, 

" 
Flfty-Jb:th Annual MeeUna of 
N.tlonal Macaroni Manulactur

m Assoc'I.Uon held at the Ed.ewater 
Btach Hotel in ChlcRao wu a hUle 

~f;:~;dD.W;U record attendance, II and soUd bUilneu 

officen Include Emllft

:1~;:-PI;;ld.J;;r;.i:; Albert Ravarlno, 
.1 Fred Spadafora, 

I vice-president j Robert Cowen, 
vice-president. All other of
directors were re-elected. 

Soard 01 Dlrecton approved 
for the promotional proll'lIm 

ollhe National Macaroni . Jnatitute In
dudiD •• dvertl.:;lnlin "What', New In 
Home' Economics." distribution of bro· 
thurtt tor National Macaroni Week, 
alldlf.llonal Macaroni Week klta. The 
C'OIISlliulion for the Auoclatlon wa, up
daltd to Improve &eographlcal reaUgn
... L 

Orfttlngl by President Horace P. 
(liola to open the convention will be 
Iouad on p'le 8. 

SlipplIen Spaak 

A1vlA I\enner of the Durum Grow
m AIIor.ation outlined the long ranae 
~ ,t the lannen lor expandlna 
dunun m 'rketa. OUS TOllett. president 
of \be N"rth Dakota Wheat Commla. 
lila, obs, 1 ved that aarlculturaluta are 
Ilkibl • ~.' :'e.ltr part In the marketina 
01 their J" oductl and noted lncreulna 
qtaiit7 Cll!llClou.neu and ability to buy 
10 Ewop. . l 

1be dUI um' ~llJe;' gave estlmatel ot 
~ dururn wheat iupply and dutrlbu
:: picture and encouraging words on 

'~hrance of erop prolpecta. 
r",~,~ rletcru;~ • of the Crop Quality 
~ Invited macaroni men to make 
!~~ Helcl. , trip' tentatively set lor ' 
""'IlIj, 15, ' 17. -

KUOId. . president ot the 
Poultry JndUl-

trlel, ureed manufacturer'll to "use your 
noodle." HI. comments appear on _.age 
11. 

Howard Lampman unveiled the new 
wall chart In preparation by the Du
rum Wheat Institute for schoolroom 
u.e. The chart will have an interesting; 
treatment or hIstory, produ~Uon, and 
UIC of macaroni producta. "E':onomlcal 
Gourmet Entree." and the consumer 
vt:nlon called "Speeialtlc:s of the 
Houae" are being offered by food edi
tors in neWspapen acl'vu the country 
and are getting g;ood response. He 
urged manufacturel'l to Use these tools 
to beUCl' advantag;e and help get wider 
dlltrlbutlon of thl! Important educa
tional material. 

Ted Sills of the National Macaroni 
In.tltute moderated a dlscuulon by a 
panel ot food editor'll Including; Doro
thy Thompson at the Chicago Amer
ican, taabel DuBola of the Chicago 
Dally New., and Ruth Ellen Church of 
the Chicago Tribune. Highlight. of 
their commenta are reported on pages 
18 to 23. 

John Detjemann, a vice-president of 
the A. C. Nielsen Company, world's 
largest market research organization, 
outlined thirteen common marketing 
erron In bUilnell today. Highlights of 
hI. talk will be reproduced In the Sep
tember luue. 

Fwur. of Mac8J'onl 

Neal Conley, Iraduate student from 
Northwestern Univer'lllty, predicted a 
consumption Increale tor macaroni of 

. about halt a pound per person by 1979 
bued on the record or the 1950' •. This 
would be about elsht pounds ~r per
IOn per annum. He oblerved that mar
.ina In the macaroni Industry do not 
permit adequate brand adVertising lind 
consequently there should be more ef
fort put behind commodity promotion. 
He found no relationship between In-

come and consumption and fe"'. that 
the ultimate consumer doesn't know 
and cares little about the price of the 
macaroni which .he regards as a spe
eiaity. The price conseiousnes.a which 
has such an erTect upon the Industry 
comes from tho &rocery bUYer in the 
dI.trlbution sel·up. He pointed to the 
new producta and new uses as a way 
to Increase consumption and noted that 
the pototo Industry has halted their 
declining consumption by coming out 
with new lnatant flakes, Institutional 
packl, and convenience torms that are 
Winning ready acceptance. A dlgelt of 
his comments will appear In the Sep
tember luue. 

Add.IJiy" and Trad. Rul •• 

J. Kenneth Kirk, aulslant to the 
commluloner, Deportment 01 Health, 
Education and Welfare, Food aud Drug 
Administration, gave the talk sched
uled for John L. Harvey. It appears on 
page 12. 

Robert J . BeUer, attorney In charge 
01 administration of the Trade Prac. 
tlce Rules of the Macaroni Industry, 
Federal Trade Commlulon, reviewed 
hlghllghta of rules provisions. He noled 
cease and deslat orders on "low calorie" 
claims for macaroni products during 
the past year. In answer to questions 
from the audlenco he sold that a de
fensive price reduction to one supplier 
Is legal If It la mode to meet the law
ful lower price of a competitor. He 
urged that questionable ctIndltions 
should be brought to the attention of 
the Commission so th~t they could In· 
vesllgate and make for correction when 
possible. 

Lon Carll of Progreu lve Grocer Mag
azine showed the film on their com
prehensive Dillon Stl'dy. These were 
findings based on the performance 01 
five Dillon Supermarketa over a six

(Continued on page 31) 
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DemaCo-the fXJmplete line--Automatic 
Short Cut Pre5Ses 

Demaco-- the complete line-Automatic 
Lon~ Goods Finish Dryers 

-

Demaco--tha complete line-Automatic 
Lon~ Goods Spreaders 

Demaco-- the complete line-Automatic 
Short Cut and Noodle Dryera 
Conveyer&-Die Cleaner, 

The amazing records of the macaroni industry are 8 tribute to the depend. 
able productivity of machines and dryers, designed and built by Demaco, (or 
nothing sells 8 product like customer satisfaction. Here at Demaco most or. 
decs ace repeat orders. Now your company can improve its operating per. 
formance and product quality with new presses and dryers or by the Demaco 
conversions or exchange plans. OUf engineering service specialists Bre ready 
to serve you-caU us today. 

DE FRANCISCI MACHINE Cor,PORATION 
45-46 Metropolitan Avenuo, arook'yn 37, New York 

Phone EVergreen 6.9880 

DemacO-the completo line-Automatic 
Shee' Former., Noodle Cutters 
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Remark. of Ho .. ce P. Gioia at the 56th Annual Meeting 

ON BEHALF of the omcen and ·dl· 
redan of the National Macaroni 

Manufadurers Association Jt is my 
prlvJleg8 to welcome you to our firty-
sixth annual convention. -

It is particularly good to be back In 
Chicago again. I say. thLs because ad· 
vance registration figures Indicate thll 
will be one of the very best attended 
conventions In many yenn. Chicago is 
apparently a logical slta for our no· 
tlonal meetings. Our group used to 
meet here more frequently - havlnl 
done so l .. t In 1951 and prior to that 
sever,.,1 tlmCll during the lIMO's when 
travel was curtailed. Since the geo
graphic convenience of this city has 
much to recommend It I would like to 
sUliest to our board of dIrectors that 
In the future we schedule our summer 
conventlonl In this area more fre· 
quently, 

Auodailon FundloDi 

J would like at this time to make a 
brief report on the comparative status 
of our Asaoclatlon. 

AI compared to the same date a year 
earlier Oltr Association dues are up ape 
proxlma,ely ten per cent. This reflects 
In part the ducs rate Increase voted a 
year ago, plus new Association mem· 
benhlps on the part of foreign manu· 
facturers namcly In Gennany, where 
we have three and Italy where we have 
one so far, We certainly extend a wann 
welcome to these European members. 

Wo would do well to heed the exam. 
pie of these foreign manufacluren in 
Joining our Association. These com· 
panles have come in unsolicited, be· 
cause they see some real value in be. 
coming members. Obvlousiy, they feel 
our group hu, and will continue to 
have, something 'of value to communi. 
catc to them, 

It i, regrettable that here in our own 
country, too many macaroni and noodle 
manufacturers cannot or will not see 
the ben- :Ita to be derived from better 
communlcatlona. 

It may be that Bome manufacturen 
Itill have Q mbconception OJ to the 
funcllon. of a trade assocloUon luch 
o. ours. Admittedly II Is a time con· 
lumlng job selUng the benefits of a 
trade 8IIOclaUon. Often times It 11 nec· 
casary to correct lome erroneous 1m. 
presalons or overcome penona! feellngl 
In order to Ilan up the new member. 
Yel much work in this direction must 
be continued. 

Some Ilx months ago I had an ex· 
perience that vividly pointed up how 

p...w... Herece P .... 

misunderstood a trade auoclation may 
be In the minds of .ome people. At that 
time, which wu back In January of 
thlt year, I met a fellow competitor, 
and after a few brief salutary remarks, 
I BIked whether he wal planning to 
aUend our mld·wintcr meeting in Flor· 
Ida. His reply Itartled me more than 
a little. He ,aid very quickly and curt· 
ly, "No, I will not meet with any IrouP 
whale pre.ldent Is not the ftrst to raise 
pr1ccs," 

I qulel(b,' realized that where .. I had 
been u:.:..mlng everyone knew the 
true and real purpose or trade a.uo
clatinns, here w .. at le .. t one indl· 
v,du/.l, who thought our purpose and 
fUh~L"1I encompuaed activities that ac· 
tuait}' are Ulegal, and In addition im· 
moral. 

I hastened to explain to thiJ indl· 
vidual that price tlxlng and pricing 
agreemenla have absolutely no place 
whatsoever In our group actlvlUea. 
Aiao I went on further to explain how 
the members of a trade can Iually fol. 
low common Interelta much more ef· 
fectlvely and economically than might 
otherwise be done 8.1 Individual com· 
panlel. 

I further Qttcm~tcd to point out lome 
of the fields In which thll wal par· 
titularly true, luch as lenina .. in· 
dustry lpokesmen In contacta with the 
government, when It comet: to matters 
of legislation and admlnlttrailon. A1ao 
I attempted to point out the tremen· 
doUi value received from our publicity 
arm, the Macaroni Institute, even 
thouah the lrutltute operatet on a very 

modest budget. I might furtlwr have 
mentioned the great poulbilltle~ in taf. 

rying on retearch and development II 
asaoclatlon operations. 

The op<.ratlnl figure. 'covcring the 
MacaronI Journal show a .lIght dl'tUne 
In Income over expenses .. cumparrd 
to the like period a year earlier, ThiI 
ls due because of increaaed tusts with 
regard to two .pec1t!.e iteml. They 1ft. 
the co.t of printlna and mailing, and 

. the Item or ~U'lge. We expect to 1m. 
prove thlt plctule .hortly, Our Mao.. 
ronl Journal managing editor is now 
In the proceu of makln" new arranleo 
m~nlJ for the prlntlna of the Journal 
Thla should arre. t the Iteady rise in 
println. casLs, we have had ovC!r Iht 
past few years. 

However one pertinent item 
improvement. and all of w can 
in thl. I1!gard. Tho Jownal advertlslnc 
revenue It down almOlt 12 reaL 
Each of us, obtaining a new 
from amonl our luppllers could 
lIy overcome thl. problem. If 
ahould have leads or prospects 
think Bob Green could work 
p811 alonl the prospect', name 

ll\atltula IIams 

The thiN operation with 
are corY.'';med Ia the Macaroni 
For U..e flrlt live monthl of this 
our income It down almost 11 per 
when compareJ to the lOme 
year ala. We hope lhla I. a 
condition, and may reflect only 
tardJness . In remittance. With 
durum mill grind runnlnl ab.lut 
per cent below a year ago It L· 
to reconcile the ,reater deer ' 
paymenla made to the Macarel I 
lute. 

The Institute Itema of exp- 15e 

down almost 15 per ~nt mLl 'Ily be
cause BOme funda, although ; lor.ltd 
have not been lpent yeL 

J certainly hope that when ~he ftl' 
urea are reported on the wh' Ie )'tar 

we will lind 8 healthy increa'l In con' 
trlbutions to the Institute progr 3m. Wf 
(p.nnot.afTord to have It otherwlst. The 
work of the Inatitute .hould IHt aettl· 
efated In order to I maintain (Jur ttl.· 
tlve politlon. Our products 
a;;alnat additional new llema 
the retailers' melve. every 
remainJ a limit .. to how 
Items Mrs. Homemaker 
and her family coRiume. ",,",IJID • 
Rams to ine that merely to 
our present volume is ,olng 

(Continued on PlI~ 31) 

There is something special 

about Macaroni products made from 

~~ 
Let" havo "aomothlnR' IIpedal" fa tho IJiuaMl that ill heard more and mor~ 

orten rrom New York to L. A. Let'. have II difreront kind of meal- hut wilh lo~ of appetite nnd 
health appeal. Let'a have n meal that aatillfiCII all the family all tho time. 

Everyone know. that nmcaroni rroducla are economiCAl-but do they 
know that they can be "aomethlnR IIpecial" diahCII too. 

They meet all tho roqulrclTlilntll of biR·fnmily budget. to the mOlit exacling IMle of tho gourmet. 

To obtnln lhal "aomolhinR' apecial" In your product. UIIO the finCllt - ulI(! Kin« Midall. 

DURUM PRODUCTS 

MINNEAPOLIS. MINNESOTA 

-' 



DURUM MARKOINO CONSIDERATIONS 

AI of June I, the durum crop IUUS· 

tlon looked aood. WhUe aprin, was 
late thll year and the weather cold 
and wet for a lonl time, when grow
ers could let into the fteld they planted 
the crop quickly and moisture condi
tlOI1l have been most favorable. The 
lovemment Htlmate wu that a yield 
of 19 bUJhelJ to the acre would pro
duce • crop of some 33,000,000 buahe~ 

Lo .. R ..... ExpanaloD 
Th. marketlnl committee of th" 

Durum Growers AIsoclaUon hal devel
oped • J nl rango program for expand
Inl durum markets. We rerognize fully 
that we mwl beat competition of other 
countries in quality and ItandardJ by 
which durum b purchased. We feci that 
the best of everything should be avall
able In thll areal country, and that 
quality will alway. be the best II&le. 
advantale that can be oITered. 

As fannen, wo must corutanUy re
mind ourselves of the Importance of 
leedlng varieties of durum that the in.: 
dUitry wanta. We must use pure seed 
and exerc!Je care In handling to avoid 
add.mbctureJ. We are urllng both 
farmen and grain handlen to exerclse 
Ireater care to. avoid thete mlxturel. 
The dlscrlmlnatln. buyer II entitled to 
this conllderatlon In order that he may 
In tum luarantee the ullimate cUltom· 
er the Bnelt In macaroni and IP8lhetU 
producta. 

We are attemptinl to educate the 
lrowen II to the needa of IndUitry 
both 8J lo Quantity of durum needed as 
well II to the belt varletles .\0 atet! for 
a quality lemoUna product. 

In our eITorta to Improve public reo 
latlona with the domestic industry, w,: 
are trying to better acquaint ouraclvel 
with industry problems. We want · to 
know what your problemJ are; we 
think you are Interelted in having a 
beUer undentandlng of our problemJ. 

We welcome any IUllestiona that 
the mmen and macaroni manufactur· 
era may have along thls line. Integrat
Inl our thoughta and working unitedly 
in Joint promotions Is our aim, ~ause 
we are dependent upon one another. 
We feel that farmen are doing a good 
Job but can and will do a betler Job. 

We are Interelted In aeelng a real 
eITort In promoting experlmenta to de· 
velop new products, lncludlnl the 
Crockett and Laimpman dip .nacks 

by AI.ln Kenner, Dururn Grow ... Auoclotlon, 

ot the 56th Annuol Meeting, H.M.M.A. 

made from durum. Maybe when )'ou 
get home, ~meone wlll come up with 
the favorite of aU macks. ' 

We Itronlly favor the promotion and 
advertiltn, that w1ll acquaint the peo. 
pie with the durum produetlon .tory 
ar,d the advantagel of buyln. products 
made from I bl.h quality durum. One 
way under Itudy I. the development of 
the documentary fUm on durum for 
television use that would give the whole 
production ltory tied t.olether with 
macaroni Proceuinl and the nutritive 
va1ues of the end products. We are also 
conalderlnl touriJt promotion wlthln 
the ltate of North Dakota which would 
take the form of little dmp"J bap of 
durum wheat alonl with ma~:rtal that 
would tell the durum ItOI')'. 
• AA an auoclatlon, we are worklna 

dOlely with the North Dak"ta State 
Wheat Commwlon to develop new 
market.a in forelan countrlea end ez· 
pand thOle where we do have lOme 
buslneu. We mUit ftnd out what for· 
elan countrlel like and want-this 11 a 
Job of market research. We mUit ex· 

. pand and Improve our public relatlona 
with our proapectlv8 buyers. We mUit 
help promote thlnp that will increue 
the utlafactlon ot our Ulen and ex· 
pose those thinal which create dlaaatIs· 
factlon. We think that poulbly the 
grain handling practlcel of the Com
modity Credit Corporation could be 1m· 
proved with thlJ napecl 

Orderlr MarkeJmg 
Orderly marketin, is a vel')' Impor. 

lant colllideration for the arower and 
an objective of our marketing com· 
mlltee. We are eneouralin, fannen to 
UJe their btat bins tor ltorin. dururn. 
rather than putting It in any old bin 
that creates an add·mixture problem. 

We are fi"lCOmmendln, research for 
the poutbl:lty ot ,rowin, ,rain under 
contract. Durum production h.. been 
cyclical In nature. As producers, we 
must exert every eITort to expand our 

domestic market and re.ellabPsb our 
foreign marketa. Eatabllahlnc these 
outlets will finn our ouUela III ytara 
of over-production, keep durum whtat 
out of Commodity Credit Corporation 
llocks, and encourage prodUction by 
farmen who apeclallze in durum II I 
lpeclalty crop. We feel that the ex. 
treme hlgha and low. In the durum 
market due to hlah and low produe. 
tlon of lOme ~ean usually provu to 
hurt the fanner, the miller, and tht 
macaroni manufacturer. Extreme hiab 
prices of durum have brou,ht In mla· 
inl of other wheala by lOme manulae· 
turen, and extreme low prices m Ite 
acreage IhUla by the farmer bt.ck to 
hard wheat, flu, or barley. With these 
facla in mind and experience behind 
WI, let'. all be fair about aetUnl an 
adequale proRt. and work tOlelber II 
a three-hol'lC team - the fanner, the 
miller, and the macaroni manur. c:1um 
-for an expanded buslneu aellinl 
quality . . 

Durum Supply ond 
Distribution 

The durum millen' elUmate or the 
durum wheat lupply tor the crop )'ellt 
1980.61' Includes an estimated elm' 
over June 1 or 14,500,000 bushels 01 
which 9,500,000 are under loan. Wllh 
a crop estimate of 33,000,000 this makes 
U:e lupply oulalde or the .ovemmtnt 
ltocka 38,00,000 bushels. 

A IS.month mill Irlnd, June I, I. 
. throulh Ueptembcr I, 1981, II estlm1ltd 
at 27,850,000 bushe1.a. Seed, feed. and 
cereal ahould amount to about 6.000,000 
bushell. and the amount held In ('GUll' 

try elevaton and error in IO\'rmmtDI 

catcu1aUons: II estimated at 3.000. 
makin, thta total usage 58,850.,;00. 

Thta leavea a JurplUl of 1.150,0(1,'1 
bushels added to the 8,500,000 bushth 
of government owned llocka, mak~ 
carry-over for September I, 1 ~1 ,I 

(Contlnued on pale 40) 

Durum Wheot Production b, Stotes 
10 Y~ll' Anrlg_ 

f~""-11I7) 

North Dakota ......................... 23.000,000 
Montana .................................... 8,151,000" 
South Dakota .......................... 2,359,000 
MinneJOla ................................. 818,000 

Total ............................. 34,554,000 

IISS 

17,518,000 
1,955,000 

624.000 
1585,000 

20,682,000 

• June I Government eatlmate. .. Short time averages. 

USE YOUR NOODLI! 
b, Ho,old M. WiIIloms, Preside"t, 

Institute of Americon Poultry InduLtries 

Il's nkf \0 ~I'k to luch a nonnal 
11Iditnct-l l tI r I!urotiar, no Pl>ychotici. 
I Sl1 thiJ bcCQ1.Ue Ludwig von Berta· 
tlLi!, an eminent psychologist In dll· 
CIIlIinl human stress and Itraln dur
inI World War 11 aald that neuroala 
rtsct.es ill peak not when biological 
IUfVlv.1 Is at Itake .. . but when Ute 
b«omel Intolerably duU, void and 
lIItaningleu. We well know the food 
busincsI II anything but dull. Moat of 
III are too busy using our noodle. to 
ha~'t Ume to develop a neurosll . 

WhU .. aDd Yolks 
Here's something that hal been keep. 

irII OUI mlndJ occupied-Bob Green reo 
1m to It .. the "sad Iituation on 
. hlla" At times technical albumen 
has IOld ror more than edible whites. 
'Ibb throw. a heavy coat burden on 
rolks. Our Re.earch Council had this 
to II, on the lubject: "-l'he imbalance 
01 demands ror ell while and yolk has 
led to a drastic decrule In the 181e 
wue or ell white and a lurplus or Ing new probleml requires Judgment 
Ihlt producL The corretpondin.ly hllh and forellght. According to Robert 
pri(e thlt yolk must bear In relation Brldgea, "wiadom Is the mllSterful ad
to Ihell eii prlcel threatens to rettrlct mlnlatration of tho unknown," and we 
the use of thl, product .. well. The need a practical philosophy to learn to 
pmhtenco of thls imbalance threatena live with our probleml. 
the tot.1 conaumption of eBl producta, Somo 01 UI may aay that philosophy 
_hidl is the area which offers most is allen to business, that It should be 
PfOmise lor maintaining and Incren· relegated to the Ivory towers. But the 
In( the tolal per capita consumption buslneg or business Is people, and 
01 tfp." "people" are cUll tomera, employees, 

Now, b thiJ a problem or an opper- stockholden-eU 01 the many publics 
tunlt,! Whites Ire hlah In quality pro· with whom we deal. And whenever 

low In calories and low In price. people deal with people, there Is need 
lacll with the cUlTOnt trend for philoaophy. YM, the business of 

roods and ),OU can philosophy II people. James Hm, the 
I.'t'.,p" "milli';; for the use CI' whites. railroad builder, laid that railroads are 

romlnl to mlnd Include: 90 per cent people and 10 per eent iron. 
containing ell whItes. Our buslnels mUlt be the aame. 

of the white bread now t am of the firm opinion that the 
in tho United Statel Ia en· future conrronting any Industry Is, to 

' 11 1h B-complex vlUmlns. Ell a largo extent, clrcuntlcrlbed or deter. 
1'1 malted mUks. FreelC·dried mined by the thinking, the know.how 

wlna two, three or four and the villon at management. I would 
I, one yolk. 1 am told the pro- like to brieRJ dlscuss management tools 
U.'.I whites acts .. a fire to con· or Implements needed to deal effec

o and appease the appe- lively with problems, .0 that these In. 
dried ell noa. instantly dwtrles and your Compa.,y can be ex
white capsulel Instead of panded on 0. sound basll. And after 

(' the ladiel' fingernails. New . thls we Ihould look at the reio.tlonshtp 
in international trade. of baale reaearch as 0. tool in meeting 

some of the situations facing our In
dlU\ty. 

A buslness In our free enterprise 
IYltem Is a great deal like athletics, 
both demand a lot of personal effort, 
training, and will to win. Competition 
ls the driving force maklng for pro&,
reu. And the . tandards of perform. 

ance are getting higher. Records are 
getting more dlmcult to break in sales, 
prodUction, the mile run, high Jump or 
pole vaull, but they arc being broken. 
Flnolly, results rest largely on individ
ual perrormance as well as team work. 
In any IIno or endeavor progress and 
succcss arc achlevcd by creative reo 
sponse, and, becllullc man by nalure Is 
creotlve, this also brings a sense or 
achievement. 

Mlnlg.m_n1 Tool. 

Somo or the management tools need
ed are: (I) Technical know-how, abll· 
itIes In management Ik11ls. (2) A work· 
inl philosophy, with a new attitude 
toward our buslncss. (3) Creative work
Ing reiationshipi between existing or
gonizations to accornpti:'lh apcclftc goals. 

First, let's look at aomelhlng we all 
appreciate-technical know-how or ap· 
tllude. There Is an urgent need to train 
and develop individual ability. As In 
athletics, we need 11 well-rounded or
ganization. Businell II much moro 
complex today than it was twenty 
years ago. We don't malturacture only 
one, two or three products, today wc 
manuractul c dozens, and merchandise 
them under brand names. This new 
type or operation calli ror a wide vorl· 
ety of talenla and techniques In pro
duction, research, marketing, advertls· 
Ing and public relations. All or this reo 
quires a well·balanced teom, lhls could 
be our greatest business asset. Devel
oping this team Is our first challenge . 

Next we come to a working ph!Joso
ph)', developing a new attitude. The 
poullry and ega business II a lour bll· 
lion dollar business, yet buslnMS men 
In this Industry orten reCer to them· 
se!\'es a. "chicken pickers." This be· 
IIttling attitude displayed by m!lnage
ment within our own Industry has an 
adverse eIYect on the very publics we 
must reach in order to successrully stay 
In business. Others aee us in the Image 
we caat ror ourselvel. A reallzalion 
that you are producing products good 
for people and of '/ alue to them, should 
giVe personal satlsractlon and pride In 
one's Induatry. This sen, ! or pride con 
be Ipread throulhout an organization 
as a baals or building and maintaining 
good morale. This Is public relations at 
the graas rools lovel. There appears tu 
be a relationship between good nutrl. 
tlon and good citizenship. We know 
that the future of a country depends 
upon Its children •.. and these chll. 
dren must be correctly nourished. 

(Continued on pUle 34) 
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THE FOOD & DRUG ADMINISTRATION 
LOOKS AT MACARONI PRODUCTS 

by John L. Hary,y, D.puty Comml •• lon.r 
Food and Drug Admlnlltrotlon 

U.S. D.partm.nt of H.alth, Education, and W.lfar. 

I' .. ",nt.d by -.1. K.nneth Kirk, A •• lltant to tho Comml •• lon.r 

I T WAS 8 pleasure to be Invited to 
meet with you this year. When Mr. 

WINton extended the Invitation, he re
tencd .pe:clllr.aUy to the de.lre of the 
IJ"I'lUP it) I ave lOme dlacuulon Clf the 
l"uM Addl'..ln. Amendment to the Fed· 
err.l Food, Dru •• and Cosmetic Act, as 
It apJ'lttCA to J'our Industry and, 'lihUe 
I pl"n t.c C'Olnply with thiJ requell, I 
do thl"h there are a few other Uell\l 
which allO warrant .. me ~ntlon. 

Adcl11I". AmwJmant 
The Food Additives Amendment 'liD 

enacted In September of 1058 to be
come tully e:recUve on March 8, 1880, 
• ubJect, however, to Individual exten
,10111 of the effective dale up to Marth 
6, 1981, where It could be .bown that 
the utenslona were necessary and 
could be Iran ted w)thoul undue haz
ard to the pubJle health. Thla Jaw is a 
very Important one and represents 8 

rewl forward atap in the effort. ot the 
lovernment to protect the health and 
well·belni ot consumers. 

EuenUaUy, what the law saya is 
t.'lat II your product contalna any tood 
additive, whether you add it directly 
or whether It leLl lnto the product In· 
directly, your product Is not lelal tor 
Intr.ntate ahlpment unless and until 
the .atety ot the additive has been 
clearly eltablbhed. The law deab with 
thill In several waya. First It exempLI 
addltlvel for lpecil!.c wei which are 
generally 1'eCOlnized as Jafe by experla 
quaU8ed to evaluate the satety of tood 
additlvel. Next It exemptJ product. tor 
UlCI which have prior Janctlon under 
lpecll!.c conditions. Thcse are not the 
only exemptions but the»e are the one 
which would be applicable to the rna· 
caronl proclutta industry. 

Thil Industry, Incidentally, i.J per· 
hapa better ott than many others as far 
u status under the Food Additives 
Amendment Is concerned because a 
larle proportion of your products arc 
covered by fonnal atandam ot Iden
tity eltabllshed under the Food, Drug, 
and COlmetlc Act. These atandonU con
atitute prior .. nctlon tor each and ev
ery .ubstance authorized therein In the ' 
manufacture ot macaroni products. 
111us these component products of 
.landardlud Item. are not food addl· 
lives. 

The law, however, reten not onty to 
',ti iect additives but to thOle which may 
L-tCOme a part of the food Indirectly 
auch u from milration of unsafe lub· 
atanCel trom the equipment you use or 
from the packalea which are employed. 

Keep in mlnd that the law does not 
rule out food addltlvel, It merely pro
vides tor their control bued pn evalua· 
tlon of lOund aclenUne data. U you 
have a subllance lettlnl lnto the food. 
either d~Uy or Indirectly. which II 
not lenertllly teCOanlzed al .. te, and 
Is not covered by • prior Janellon 
(prior aanellona liven to one flrm for 
a .peclftc Udle of a apecUlc product. 
apply to 8m, and if the additive may 
be .. fely used, the law provldea for 
the aubmillion of a petilion for a rei· 
ulatlon to lelalize that addlLive within 
certaln IImlta, It neceuary. The pet!. 
tlon must state what the additive Is, 
live full Intonnatlon about It, outline 
Ita toxicity. Its effect on the food, show 
a reason tor Its preaence. and must aha 
provide a meana of checklnl to be aure 
that the re,ulaf\.on aoulht can be meL 
The need tor navinl an appropriate 
method to check on the product II ob· 
vlous: We are not lolnl to luue any 
reau1atlona without a meana of entorc
Inl them. The law alao prohibits us 
from luuin, luch a ftlulaUon tor an 
additive which haa been shown to In
duce cancer In man or anlmal. 

You An R .. ponalhla 
It you ship food in lnteralate com· 

meree, you are responsible for mak· 
Inl aure that none of your products 
are In conftid with the Food Addltlvel 
Amendment but. quite naturally, you 
are looklne to your lupplJcn to give 
you the auurance that they are not 
selllni you aomethlnl which will cre
ate B food additive problem. The rna· 
chlnery and packallnllndustrles which. 
by and laree, had not previously had 
very much contact with the Food and 
Drul Admlnlltnltlon, found thlt Food 
Addltlvea Amendment rather hard to 
take. There were thOle who took the 
position that even If polsonous aub· 
atances were mliratinl from machln· 
ery and trom packallnl aourceJ, only 
a little bit would 10 mlerate under nor· 
mal condltlona and that no one should 
be concerned about thIa. 

1 here W8J a lock of realization of the 
fact that while a IIUle bit 01 one IUb

stance might not be at all harmful, the 
Jame amount of another could prnent 
a real health huard. Then too, thell 
waa the lack of realization that thell 
are many .ub.tancel which, while not 
hazardous up to a certain point af the 
diet. could pre.ent a real hazard If thlt 
amount 11 exceeded. Onc feature 01 
thb Food AddltlvH Amendment is that 
In coDliderinl any necessary limitation 
tor an additive, whether direct or In· 
direct. we must take Into account the 
amount of this aubltance that might &rt 
Into the diet throulh othl!r mean .. 

We had expected that by the Mmh 
6. 1960, date we would have wu~ 
about aever.1 hundred n!lulotions au· 
thorizlnl the addition of various ,ub
ltances directly or Indirectly 10 our 
food lupply. On the effective dlte, 
however. the eduol number WDI closer 
10 ten. As that dRle approached. ,up
pllen ot Ingredll:nts, packaging mi· 
terials and machinery 01 well as varI· 
ous manufaclurinl adjuncLl bertme 
conremed. I may say that this WIlS I 

proper, but bel.:lted, concern. 

Largely, I think, as a result of Iteps 
laken by food manufacturen :II an 
represented here today. thele suppllen 
realized thai they would have 10 clear 
up the atatus of their producl~ under 
the Amendment Iince. it they rhiled to 
do 10, their customen would 8ntl othl'r 
IOUrceJ of ' I up ply. Certainly, y. 'J pe0-

ple and other food manuf.clurt' j wert 
entirely correct In taklnl the I'osilloo 
that you were not lolnl to t. ole the 
rllk of havlnl your produclJ lei. .od t.nd 
of your belnl lubject to crlmln, I pros
ecution for violation of the Itatl Ie Just 
beeausc a luppller had not be. ,I Ilert 
10 hb respomlblUtica to protect 11 1I.nd 
your intere"t. 

As a r(!t;ult. we were ftood t:d with 
requests tOl' extension In all or lhc 
I!.elds I have mentioned. So fnr, Wf 
have issued over 800 htdlvlduol uu:; 
lions and while thl. hu taken care 
the alluatlon for the moment, we ~ 
not impreu upon industry too m 
the fact that the law does not co~ 
any provi.Jion f~r extenalon bel-

(Continued on pale .u) 

SAVE with 

IIULK 
~ELIVERY 

from 

InlBl'IIIIIionlll 

AIRSLIOE CAR 

I 

1-=-1 

Bulk handllq can mean .. vi.., 
to you. Internallonal at.nnds ready 
to letVe ),OU by "Alrallde"· 
rail car or bulk truck delivery 
from stratea1ca1ly located mUla In 
BL Paul and Daldwhllvllie. 

Bulk handling enables you to eliminate sack costs, 
reduce storage and handling costs, reduco housekeeping 
costs, and improve working conditions in your plant. 
Internntionnl's engineering staff hns hnd mnny years' 
experience dealing with bulk problem •. Ask your 
Inwrnntionnl representative Cor further inConnntion 
on how bulk handling can be adapted to your plant. 
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Comment. on Trade Practice Rule • 
. by Robert J. '.11.,. "Ho,n.y In Cho,.. of Macaroni Indultry Trod. 
Proctlc. Rul.l ....... ou of Coilultotlon. F.d.rol Trod. Commlilion 

IT IS a pleasure for me to participate 
with you In thll annual meetln, of 

your Auoclatlon. ] worked with the 
Industry'. Trade Practice Committee in 
the e8ta~1l.hment of the revised trade 
practice rulCi for your Induatry and I 
particularly welcome this opportunity 
to apeak to you as ] have been in 
charge of the Ildmlnl.tratlon of luch 
ru1es .lnee they were promul,aled Au
IUlt I, la~8. 

In my commentl 1 .hall be expreas
In. my perlODal view. and shall not 
be apeaklna for or expressln, the offi· 
clal view. of the Federal Trade Com
mwton. 

BUlm.u Ethics 

BUJinclII ethics and lood trade prac
tices as aids to marketing are mellen 
of deflnlte Interelt to the Federal 
Trade Commluion for they are amonl 
the bule almr. of the lawl it admlnll
ten as well u the trad, practice rulel 
which are Interpretative of such law •. 
Pnactices employed lr. the marketlnl 
of yuur products: can mean the dltTer· 
cnce between success and perhaps your 
very iurvival In this highly competl. 
tive bUllncH. 11 luch practicea are un· 
fair you may not only let In trouble 
with the Commllslon with poulble at
tendant adverse publicity but what II 
more serious II that the public may 
10le conftdence In your ftnn and your 
producll. 

Your trade practice rules afford ,uld· 
ance u to types of practices which 
must not be used In the marketln. of 
you r products:. Several provilions 
therein are designed to prevent mil· 
reprc&cnlallon of your products in ad· 
vertising and lpell out lpeclftc types 
of representations which must be 
avoldell. Of particular Importance to 
this indultry u well u to memberl or 
the purchasinl public, partlc:ularly 
those who must diet for health reasons, 
IJ the rule deslgncd tn prevent decep
tion of purchuerl concemlng the pro
tein, caloric and Itarch content of in
dustry products, This rule contaw a 
note which rel\da-"Amonl practlcel 
to be corlSldetell 81 subject to the In
hlbltlons of th~ rule are representa
tions in any a'Jverti.aement that an In
dwlry product tl a high protein food, 
or ta food of low slarc:h or caloric con· 
tent" 

In Sept~mber of 1959. just about a 
year .. lter the revised rules for your 
Indu~try were promulgated, the Com
mtulon luued an order alainsl a ma-

_J .... 100 

caronl manufaelw inl company and Its 
omcerl rcQulrlnl: the respondenll to 
cease and desist from representinl that 
-(a) Its macaroni is a low calory food. 
(b) Thlt Itarch content of IBid product 
is leu than in other macaroni productJ. 
(c) The protein content of ,aid product 
is higher than In other macaroni prod· 
ucll. The order also prohiblll the re
spondents from representin, that the 

-consumption of ill macaroni product 
will result in the lou of body weilht, 
which Is another type of deception in
hibited by tht! trade practice rules. 1 
menUon this case bccaUlf! It is a loed 
example of the jtOpftrdy you place 

.YOUrif:1f In when your markeUnl prac
tictl are at variance with the rule pro
vlJlons, 

About Ad.ertlalng 

The Commlulon's jurisdietlon over 
false advertbements of foods, as well 
81 drull, devices , and cosmetlal, . is 
broader than it is with respect to ad
vertisements or other products. The 
Commlulon IJ vested with jurlsdlctlon 
not only to ,top dissemination thereof 
In commerce, but also to stop d1ueml. 
nation of such false advertisements by 
the United States mails, or by any 
means when the advertisements are for 
the purpose of inducln', or are likely 
to induee, the purchase in commerce of 
food. 

A "falae advertisement" such 81 1 
have referred to Is defined in the Fed
eral Trade CommLulon Act u mean
inl- " • . • an adveriaement, other than 
labelln" which Is misleadlnl In a ma
terial felIIpect; and in deterrnlnlnl 

whether an advertisement 1a mislead. 
Inl, there .hall be taken Into a~unl 
(amonl other thin .. ) not only I't~re. 
aentatlons made or IUllcsted b}' stste. 
menl, word, desl"" device, sound, or 
any combination thereo', but also the 
extent to which the advertisement ll lr. 
to reveal 'acll material In the 111M 01 
luch representations or material with 
respect to consequences which may I't

sulL from the UIf! of the commodity to 
which the adverti.aement relates undtr 
the conditions prescribed In IIld ad· 
vertlsement, or under l uch conditions 
81 are CUltomary or usual." You will 
nole that in arrlvln£: at e detcnnlna· 
Uon u to whether an advertisement Is 
violative of the law the Commiulon Is 
to consider "representations mode Of 

IUCIelted" and this Ineludes both rep. 
resentationJ made . categorically, and b7 
innuendo. ' 1 • 

While the trade p_ra;I'~u.~ce.p~ru;lcs;,;.u~. 
out certain types of n 
which mWit not be Used, 
gred nor the Commllslon ;~::;~=:' I 
advertlserl with a list of 1 
that they mayor may not 
their products. It is up to the 

Eat! lOne. ROIERT MARR & SON. INC. 
III NASSAU STREET. NEW YORK 38, N. Y. 

WOrth 2·7636 

Prw hlf short goods 
wil li round die. 

ua) advertlJer to moke' such deler· 
mlnation In the ftrlt Instanct, U aD 
advertiser is Intellectually honest with 
h!mself he can eully determine whit 
is false advertisinl, He It arts .... Uh lilt 
simple premi.ae that It is unhiwfui to 
put false ideu In anuther's head by 
direct Itatement, innuendo or otherwise, 
Let the advertiser uk hlmsc!i! thest 
question.: "Whnt will the reader of this 
adverti.aement think about tho..: prod· 
ucU" "11 what he will think trll!!!", "It 
there anylhlnl elJe ho ought to knoWr 

The matten covered by an advtr· NEW 1 YPE PRESSES 
tisement are mlltlerl within Ihe par. WITI t ALL COM· 
Ucular knowledle of the ad\', rtlstn. PONE IITS ON THE 
Who is in a better position to '" ake III t=LOOR 
honest appralsal of h1s prodw l or ID ~ IO STEPS 
frame the advertisements that aonu\' EMil), ACCESSIBLE 
ly represent IU 

Of course, It is apparent that the lie 1 CONTROL 
direct is mtaleadln" but It dlJ" not 
follow that a statement which Is ICO .'ER'.". IN DIF-
per cent true Is not mlsleadltll ' 'J'be MODELS; 
Supreme Court of the United. States ill PRODUCTION OF 
the case of Donaldson v. Read M.," 900, AND 1600 
dDe Inc. stated: "Advert1£emenll IS' PE 
whole may be completely mls1cadinl; R HOUR. 
althoUCh every sentence ICPIU'l~ 
considered is true. Th1I may ~_~ 
cause thin", are omitted. that anw
be said, or because advertbemcntlllf 

, .. 
, (Contlnued. on pale ;8) 
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Changing Consume" Tast. and Food Habits 
by Dorothy c. Tho"'plOn, Food Edlto., ChlcOIO A", •• lcon 

pSYCHOLOGISTS t~n UI that ealinl 
habits do not chanle quickly. that 

they are deeply rooted in habit, full of 
loclal meanln, and emotioRl. But our 
food ,habib are changing, chan,ln" 
taster than eYer before. There are rea· 
salll for thla acceleration and the re
.earc" boy. have dono a pretty' good 
Job In telling u. why. They have given 
UI rClUIOna, lOme of which can be no 
lecret to you In the food industry. 

JDDu.ncet 

'l'op of the Ilit of influence. in our 
changins food tastel Is our arowth in 
population, 8 rCiult of larger tamilles. 
FemiUes themselves are changing. 
There are more children, more teen· 
agen and more oldJtera. 

We are .hlftln, about. Farm people 
ate romln. to the city. City people are 
going to the suburbs. Apartment dwelJ· 
era are buy in. hornet. II IOrnetimea 
JeeJ1\l that everyone is moving to Call
foml., Ad: ma or Florida! 

Sinee we .pend fewer houn at work, 
we have more lebure. Life it becom
ing more Informal, more casual. We 
eat out of doon, In the backyard, on 
our porches, on beaches, in roadside or 
public parkl, and in the galleys of an 
increasing number of powered boats. 

Whether we like It or not TV haa 
had a considerable influence on our 
lives, not only In the way we spend 
our time, but as an influence In the tre
mendous growth In the number and 
quantity of snack foods and beverages. 
It has even helped to build up the 
importance of tile morning coffee 
break, a phenomena replacing break
fastl because of late nlaht shows and 
consequent later rilllna. wllh too little 
time to' prepare and cat the laUer. 

We are catlna more mcal. away from 
home at specialty food "mUls," pro
ducing "custards," hamburgen, hot 
dogs, plua, steak and pancakes-foods 
served at lower costa to famUles, in· 
formally dressed, who mlaht not be 
able to afford dinner for . Ix in the 
conventional type of restaurant. 

Interest in weight control for both 
esthetic and health reasons has been 
reflected, not only in our eating hablta, 
but In our food ,uply. And, eertalnly 
not the least of all the InfluenCt!'~ which 
have chaneed our eatlnl habits are 
higher Incomes (70 per cent higher 
.Inee 1950) dlmlnishlnl our lower eco
nomics group and Increuing the size 
of the middle income IrouP with con
aequent high standard. of living. 

There Ia another dominant Influence, 
aome researchen think will become 
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even .tronler and that b the doml· 
nance of the teen·a,e &roup. They not 
only buy food but are leamln, to pre
pare it Brouaht up in the day of sell· 
.ervlce .upennarketJ and TV dinnen 
and as part of a family busy with out· 
.Ide activities, they have fewer pre· 
conceived ide.. of what to eat and 
how. Their acceptance of new Ideu 
(u exemplified by plua these put few 
yean) will certainly do much to speed 
up the chan,e in food. habib in the 

·1960' .. 
On top of all these lOCI •• phenomen., 

no one can deny the techno)o,lc.l In
. nuenCCl th.t have been praent in the 
put ten yean. Improvement In raw 
m.terlala hu been reflected in .uch 
are .. II the ,rowin, of crop. and the 
breedlnl or me.t anlmala. Better meth· 
ods of proceulng have manifested It· 
leU In Improved flavor, cOlor, texturt., 
and nutrition. 

Outronomlcally .peakln" refrigera. 
tion haa made a year of no Ruona and 
transportation has made Gulf .hrimp 
and ArlUlna lettuce aI.a,. as acce.· 
albic as the nearest .upennarket. 

Curloua Coatr.dletIou 
But u you look at the inftueneea in 

our chan,lng food patlema there are 
curious contradlctlolll and phenomena 
apparent 

We want convenience fooda. fooda 
euler to prepare or already prepared. 
Yet, these convenience foods are beln, 
used increaslnJ:ly as intredlent prod· 
ucta, .. parts of "made" d1shH. Thil iI 
part of tne trend toward more crea· 
tlve cookery amonl youn, people 
whose parents encoura,e them to ex· 
perlment and learn about cooldn" 
amon, men who have clbcovered th.t 

cooklnl fa a lot of fun, and amen, 
women who tind food prePln.tion • 
worthwhUe application of artbtic and 
creative talents. 

WhUe we .re concerned with caloria 
and expanding w.latllnea, we buy mort 
Inack foods and .uaar·fllled.aott drinks. 
We have a desire to cut down on 
\lie of fats In lhlJ concern, yet we 
more pot.to chips, french fried 
toea, doughnuts .nd french 
shrimp. 

The we of ftour for b.klna is 
yet we .re· buyln, more cake 
cult mlxes. We are buyin, 
bread .. ever and an Increuing 
of lpeelalty b.kery producLa. H.rd 
frankfurter rolh, and hamburger 
-our purchue of these hu 
doubled In ten yean. 

The sandwich hal become. bl" Iho\ •• 
from those f .. hloned in me'" 
outdoor &rill to the open·face ........ ,,-
adominl the han d' oeuvre tray. 
lUit our more mobUe w.y of 
whether we carry them in a hmcb bol 
meal or buy them as we travel from 
rowlde atanda. One .urvey hu f'to 

vealed lome 21 b1l11on Andwlche. are 
made at home e.ch ye.r with 12 bU· 
)Jon more .dded from thOle made in 
restauranta and undwich shops. 

Thoulh emph .... these da)ll seems to 
be on me.ta, pOultry, flIh. citrus frul'" 
tom.toea and d.1ry foods, yet the COD' 
sumptlon of fresh fru ita and vegetlbles. 
even with pre·paclu,in, and imprond 
store display. 11 down. Part ot Ow loss 
11 reflected In the increase In the use 
of frozen ve,etables and a marked 
preference for caMed fruits. 

ADd ShU .. 

There have betn l':Icemtin, ~hifU In 
the popularity of fuods within .1 .Int\! 
indUlt"'Y. T.ke ':nJ~k, • lot ot pro ,pie do, 
and the use of nuld milk" belr . ..: malD' 
tained. But the \lie of ev.porah.d mUk. 
and butler hu declined, the In :ler p . 

plalnod by the hl,hC!r priL'e ~m<! rentill 
between butter and maraarlnC!. 'L i:ueis 
an lncreaae in the lIU: ;)f ice cre~m. 
lOur cream, cereal ('rellm, ice milk, ftui~ 
.klm milk and drv I'i Uk aollds. 

Furthermore, the. Cb •• ""~':~V:~~:;:;: 
never had It 10 ,o.:,d. \" 
reached record lent.. 
(or American) cheese 
Il1'1e per cent of thla Increase, 
preference b bein, ahown for 
and Swill cheeses. 

We are eatin, fewer 
but more are ,oin, into 
poultry people are happy about 

(Continued on 23) 

. • . the durum taste is tops. And, there's 
a special treat tucked in every bite of 

macaroni made with Comet No.1 Semolinll. 
Commander's finest 100% dunun tailors 
your product to the growing appetites of 

young America. 

~::Z::>~:~:~D.N"LS_MIDL.ND. MINNU'DLIS 
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Your R.sponslblllty to the Consumer 
by ........ Dulol., Chlcaia DaUy NI •• Home Econoo:nlCl Editor 

REMEMBER that time worn cliche: 
''What was good enough for Grand

ma I, 100d cnouch tor me," I'm «rtain 
that If 1 could parade 8 thousand home
maken before you each of them would 
be quick to tell you ••• "It aln" necea· 
sarlly 101" 

Indeed the nne music or yesteryear, 
the magnificent. Strauaa watt:r.e., the 
music of Chopin, wa" good enough lor 
Grandma and U'. Itill good. Llkewile 
the flne china and ,terUn, of the nine
teenth and early twentieth century, the 
paintings, sculpture and taper-trte&. And 
we ahouldn't overlook old fashioned 
chivalry. There are acoreJ of other 
thlnll however, and rood is one of 
them, that though they were good 
enou.h tor Grandma are not good 
enouah tor today's homemaker. Today'. 
homemaker, enlightened by the era of 
pro.reu in which .he· Jives and moves 
demands far more of today's food 
manufacturer than did Grandma. 

Thouah any homemaker would smlt
Inl1y tell you she'd be quite happy to 
settle for ye.teryear's prices, .he'd also 
be quick to tell you she wants nothing 
at all to do with the foods and pack
aging of yesteryear. 

Our HulJ.g. 

We In the United States are the best 
fed people In the world and we have 
come to accept this as our rightful her
itale. And today', food manufacturer 
has a responsibility to the public to 
keep thlnes that way. 

Today we have an abundance of 
meat, fbh, c8gs and poultry; coploUi 
supply of milk, butter and cheese: a 
bounty of fruits and vegetables: aU the 
bread, macaroni and cerealJ we can 
•• L 

Our market basket know. no Ieason. 
We enjoy favorite. around the calen
dar. We cot watennelon and tomatoes 
in December as well as in July and 
August Turkey comes to our tables the 
yeor 'round, a. doci spring chicken 
and lamb. 

We ho.ve a galaxy of processed con
venience foods - heat - and - eo.t items, 
cake mixes, dehydrated products that 
are instantly soluble, frozen and heat 
proceascd foods. 

Fifty yeo.rs ago our !ood stores were 
dingy and unsanitary. ' Pickles and 
crackers wetc scooped out or big open 
barrels by a genial grocer. He'd never 
heard of pre·cut meat or bullt·ln·mald 
service foods. Mo.t every item was 
weighed when purchased; coffee was 
speclally lround to meet each custom
er's nccda. 
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Fifty yean aio, too, Mn. Homemak
er visited ~"e butcher, the baker, even 
the candlesUcl! maker to get her .up
plies. 

Compared to yesteryear, today', food 
story readJ lIke a fairy tale. Today we 
shop for everything from groceries to 
candlesUcka under one roof-In stream
lined modem supermarkets \lIat bout 
wide aisles and big open displays, in
vitingly arranged to attract Dur eye. 
Today our food comes ready-packaled 
In a variety of modem wrappinIJ to 
protect ita freshness, navor and qual
Ity. And the package. are specially de
sllned to make them easier to handle 
and store In our cupboarda. 

The American homemaker thanka 
the food Industry f"r these achieve· 
menla, thanka you for your role In help
lne to brine ua "a superior a market 
basket. In the face at constantly In· 
creaslne population, a .teadlly Improv
ing .tandard of living and an increased 
demand for food abroad, you have ae
Ci!pted and met the challenge of pro
viding us with more and beher food. 

MUll B. ConilDUN 

But don't Jet It ,top there. Continue 
to strive for even better products. Don't 
let the macaroni that you manufacture 
today be your ultimate goal. I urge 
you to continue to make your product 
better and better, to package It better 
and better. Jual as today', homemaker 
is not ",tlsfled with ye.teryear'. foods, 
she wlll be dluatlsfled with 11160 foods 
and packagina: twenty·flve yean from 
now. You have a era ... e responsibility 
to gtve the lady what ahe wants now 
at well as in the futut'e. 

You are not alone In havlnl! a J'to 
sponalbUity to Mra. Homemaker. how. 
ever. I believe that I too, that (I II food 
and home economlca edlton have , 
responalbUity to the public. I believe 
one of the tood edltoe. billelt retpoD • 
• lb111t1es I. In lnterpretine the home
maker'a wanta and ncedl to our DI. 
tlon'. food manufacturen. Abo to In. 

. terpret his producla, your products to 
her, and to pasa 810ng Information lhIt 
she may not have the opportunity to 
acquire In any other way. Specllicall, 
I believe that we have an educational 
and selling Job to do-teachlna home
makers how to use today', fooda to beat 
advantale-how to incorponlte them 
Into thelr menua in the best way-to 
show them new way, to preparin, old 
favorites and In JO brinlin, vlrielf 
Into their menu.~ 

EdUorial lDDunc. 
Many homemaken view the word of 

the food editor as ftnal authority, and 
this is the thin, that scares me mOO 
about my job. There are time. I know, 
that If I told DaUy News readers thlt 
the moon was now manufactur\nl 
green cheese that wu better th'n WiI
consln made chee.e that • perttnllie 
of them would believe me. A food edI· 
tor can't be too careful In what abe 
says, or how she "'Y' It She must be 
ever on the alert for facts and lnfor· 
matlon. And that'. where you come ID. 
You muat see to It that the latest aM 
beat possible information is piped to 
the nation', food cdlton. You mUlt 
atong information about 
flnd unique new uses 
hornemaken love to •• pel·Im ,"~ 
out UDUlual or lourmet reclpc t, 
overlook the fact that old fJvorild 
with a new twilt are always goud. \00. 
Take macaroni and ch~se as an rI' 

ample. It wu load In Grandnn'1 da1, 
is atUlgood today, perhaps with a dub 
of Wo~tershlre or lOme other un\Qut 
8.voring addition. to live It a dLft'ertlll 
twilt. 

Remember that food editors run \be 
lIamut of produe~they must wrlll 
and give recIpes for meat and mUi. 
cheese, butter, bread, ' and veget,blel 
as well as macaroni. And 
possibly do all of their own 
search-they need you and other 
manu!acturen to help them In thb di-
rection. f 1 

I'm sure you'll be Intereated in • ft'l 
readenhlp figures. Yet. your 
facts and data and thOlt! of 
manufacturen are 
pales are JeCOnd 

(Continued on 



AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERI~ ' f 

!/j1l1JJJ!JJJi HAS ADDED THE MISSING LlN ~ \ 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT. ' 

a SPREADER which combines slow extrusion for a superior quali ty 
product with top production for increase in volume: a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye·appealing product of invariable smoothness, color and can· 
sistency: a SPREADER which produces continuously on a 24 hour 
daily operation with the Clermont VMP·SA. 2000 Ibs/hr press
"The Greatest of All Long Goods Presses." 

This SPREADER is destined. like other Clermont long goods equip· 
ment. to meet the exacting requirements of particular manufac· 
turers. After you have studied the features of this machine only a 
personal inspection can reveal the full measure of its superiority. 

'--~---

VMP·5A, 2000 LBS/ HR PRESS 

2 ELBOW FEEDER 

3 RADIAL FEEDERS 

4 EXTRUSION ADJUSTING CAPS 

FEATURED COMPONENTS 

5 SPREADER HEADS 

6 WATER JACKET 

7 DIE RETAINING BLOCKS 

8 STICK FEED MAGAZINE 

9 SPREADING STICKS 

10 TRIMMING DEVICE 

11 CHAIN STICK DELIVERY 

12 MOTORS & CONTROLS 

This matchless 4 stick-2000 Ibs/hr spreader was designed. as 
shown. to work in conjunction with the Clermont VMP·SA. 2000 Ibs / hr 
long Goods Press. This press. like its counterpart the spreader, 
is distinguished by its radically advanced design to give consistently 
high performance which shows up-where it counts-in the product. 
Increased capacity, more product, less maintenance expense for 
added net profit are the economic end results to the Macaroni Industry. 

T . MACARONI PlANT OF THE 60', TAKES SHAPE TODAY AT CLERMONTI COME SEE FOR YOURSELF. 

TRIMMING DEVICE OPENED 



The first spreader which extrudes through 
2 heads and on 4 sticks, Each head, with 
Its own die and 2 sticks, produce. 1000 
Ibs/hr on high speed ,for a total of 2000 
Ibs/hr and 750 Ibs/hr on low speed for a 
total of 1500 Ibs/hr. 

The first spreader to eliminate complicated 
piping. Has one elbow feeder from the 
press supplying the radial feeders going 
to the 2 spreader heads. Each radial feeder 
Is of the same length to Insure equal dis· 
tributlon of pressure to give constancy In 
product texture, tenderness and flavor. 
Each radial feeder Is easily adjusted to 
regulate flow of mixture through each die 
by turning the extrusion adjusting caps 
with a wrench. 

The first spreader to have 2 extrusion 
heads totally enclosed In water jackets to 
maintain a fixed, stable temperature on 
each die. This also contriuutes to equal· 
izing flow of mixture for an evenly extruded 
product with only minimum trim required. 

The trimmer has sickle blades to prevent 
crimping or closing of holes on tubular 
products and trims product straight and 
even with no ragged edges. It Is easily 
raised or lowered to trim products 18 to 
24 Inches long. Designed for long. effi· 
cient, trouble·free performance, 

The magazine holds and feeds appro)';, 
mately eighty %" dia. ribbed al:lminurn 
sticks but Is designed to elsa hancile al ly 
type and size of stick. The %" ah,minum 
sticks, which are straight and !'lave just 
enough give under product load to prevent 
roiling, are more adapted to rapid maga· 
zine feeding and elimination of excessive 
waste. 

Each die Is quickly removed by sliding it 
out of its head after simply loosening and 
removing the die retaining blocks. 

Meets the most demanding sanitary reo 
quirements - stainless steel and chrome 
plated construction with streamlined, 
bright. clean appearance. Cleaning greatly 
simplified since only the elbow feeder reo 
quires romoval. Each radial feeder is easily 
cleaned by simply removing the extrusion 
adjusting caps and using a cleaning rod. 

Extrudes all types of long goods: round. 
solid. flat. fancy and tubular. Operates with 
all existing long goods presses and dryers. 
Designed to occupy a minimum of space 
and fit into any existing long goods Ik e. 
All motors. controls and mechanisms 'ore 
neatly housed in the frame and complet . Iy 
accessible. The chopper· blower Is B ;0 

housed In the frame to eliminate the" ,!. 
ard of personal Injury. 

THE TEEN·AGE MARKET 
by Ruth EII.n Church, Mary Meade of the Chicago Tribune 

Y
OU:.:aSTERS below their teens love 
hamburgers, hot dogs and french 

fries. Teen agers love plua and french 
fried ~hrlmp almost more than ham
burlers. AU kids love beef, and most 
love fried chicken. These were my Db-
5trvations. but since I was going to 
live a tp.!k on what young people like 
to ul, I 8:1ked my Ions to quiz their 
friends. 

MMolher, my friends all agree thai 
rout beef and steak are our very fa
\~rite foods," reported Mr. Fourteen
and.,.halr. He conceded that french 
fiWd shrimp and plua, hamburgers 
and cheescburgers were also favorites, 
and more likely to be ordered from II 

menu than beef, if an adult wasn't pay
lnl for Ihe meall 

Ail! Eight.and·8.half reported ham
burcm and french fries were the only 
\blnp hlt friends liked beller than 
peanut butter and Jelly sandwiches. 
~Don't any of your frlenda like spo.· 
cheltlf" 1 asked, for this talk was tor 
mKaroni and spaghetti manufacturers 
and I hoped to say something they'd 
like to hear about the popularity of 
their products. 

How About SpatiilhaUl1 

''Well,'' said the lad who ho.s Just left 
third grade behind, "Richard likes Ital
Ian Ipaghettl. He didn't tell me, but I 
let: It :Iround his mouth all the tlmel" 

And I$·year old twin Ilrls told me 
that they and all their frlenda love 
Itillan spallhettl it It Is good. But they 
don't liKe the kind they usually get In 
I'tItIV !InIl, and they don't like the 
canne,' spaghettis. Also, U'. too hard 
to rna ,1 for partie., they think. They'd 
rlth~J ·nake or buy plua. "You alway. 
haVe ' ~za for parties," they declBrcd. 
And ~ ft drink!. 

An ~my survey of what 0.1.'. like 
II thl t or them are under 20) puts 
IPICh, 1\ about midway In the scale of 
food I' eferencc •. SpalheUI with to
IIlIto J Uce and around beef Is the 
mOlt I .pulor macaroni product in the 
Anny, 100. But spagheUi Is les. pop. 
Ulll tb n potatoes, and considered, like 
PGtllQ(:::, III an accessory to meat. 

In Ol der of preference, Army men 
like these ten foods best: fresh milk, 
bot rolls, hot biscuits, strawberry .hort
cake, grilled steak, Ice creom, Icc cream 
RIDdles, fried chicken. french fried po
~toes and roast turkey. Their chief 
llltet are vegetables. Com and pens 
1ft the only really populor vegetables, 
lIId that'. true of the teen In the gen· 

,~ population. Salad. arc relatively 

Rulh III ... Church 

unpopular; fruit solods are preferred 
to vegetable comblnallons. 

And combinations of loo:b are lt'!ss 
liked than Indlvlduol food!. The best 
liked mixtures In the Army study was 
chili. Ground meats rate high. espe· 
cially In cheeseburgers, with Army 
tecns. 

Most studies show thot the to<; tc for 
sweets decreases with OJ!'f'. Dut teens 
adore sweets, espcdolly anythln ~ choc· 
alate. When they cook, tl>e)' like to 
moke chocolole coke and rookic!!. Thl!> 
was shown In the recent Kroger·West· 
Inghouse junior rook compelltlon, 
where 37 of thc 51 dlshcs prepared 
were dcs.~ert ! , many of them chcolate. 
Seventeen Magazine's annual tcen re
cipe contest bean this out. Doth con
tesl! show that teens love ground beef, 
and pizza. 

Pia ... fopularlly 

Pizza has given the hamburger a run 
lor Il! money, the Amerkan Dokln rt 
Institute reports. The all over prefer
ence In breads d ill I" rnriched whitt'!. 
and two teen boy, will cot a whole loaf 
rons butler while tourl n~ the plnnt, 
Mary Moure of the InstUute report'l. 
The trend to crusty bread reflects P 

rather sophlsticnted tn~te, Ilht. says, 
The AII·Amerlcon meal still 1\1 une 

01 fried chicken. mashed potntoes, peas 
or corn, tossoo salod and pie. The ham· 
burger and the pizzo are consumoo 
more when teens ore with teens, not 
their families. What can macaroni 
manufacturers do to lure the juvenile 
crowd? 

First. see that betlcr macaroni mix
tures go Intu cans, packages and lroz· 

cn food eablnets. More ground beef, 
more lomolo and more chcl'!lc ore teen 
preferences. And if the mocoronl can 
taste like pizza, it'. wonderful. 

Why can" something be done to 
make macaroni as popular as french 
fries at the drive· In? How obout french 
fried macaroni? How about crisp and 
crunchy macaroni snacks tu rival pret. 
zels as between-meal fare? 

And why not give teens cosie r reclpcs 
so thot when they cook for the young 
crowd, they can do It fast. Teen appe· 
tltes hote to wall, and leen cooks don't 
want to miss any of the fun by being 
In the kitchen too long. 

Changing Hobits-
(Continued from page 16) 

for we are buying small turkeys more 
often and we ore buying them all yeor 
'round. The popularity of chicken can 
be explained by its tenderness, its 
fresher novcr, and the larger amount 
of meat to zone. Food economists clas· 
slfy It as one of the best buys for the 
protein doUar. 

Mor. Casllrot •• 
Though some lathers mDY stili favor 

the basic mea'l uf meat, potatoes and 
gravy, they are learning to cot cos· 
serole dishes and salads. They'd bet
ter, for the little woman likes thcm 
for mony reasons, chief omong which 
Is the lael that the casserole Is usuolly 
" meal In one di':lh. Into many of these 
go macaroni products, cheese, ground 
meat, tuna and conned, frnzen and de· 
hydrated soups. 

Whether we like It or not, this Is the 
era of the sell·servlce meat counter and 
Its Influence has not been ali to the 
bod. It has encouraged more varied 
taste In 011 varictics or meat. It has In· 
fluenced our choices since no selection, 
such as brains or ox tolls, need oUract 
the attention of either the meat cutter 
or other shoppers. Sell· service meats 
have educated shoppers In the various 
cuts III meat. And while roasts (includ· 
Ing legs of lamb) are sold cut In smnll· 
er portions, we arc alt eating Increas· 
In,;ly larger amounts of meat. 

Meat tendt.!rilen have mode less 
tender cuts more desirable. They cook 
fast enough alter treatment 110 that 
some ure suitable for grilling, even dry 
roasting. 

And Hlmburger 
And how can we speak of trends In 

the use of meat without mentioning 
hamburger? Call It ground round steak, 
chm'k, /olround beef or meat· loaf mix, 

(Continued on page 26) 
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FOR YOU 

ADVANCED TECHNOLOGICAL IMPROVEMEN: S 
Save Space - Increase Production 

Improve Quality 

NEW 

POSITIVE SCREW 
FORCE FEEDER 

improves quolity ond increa.es production of long goods, 
short goods and sheet forming continuous pre .. e •• 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases prodlJction while occupying the some space as 
a 2 stick 1000 pound spreader. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macoroni .. noodle plants, 
they occupy .lightly more space than 1000 pound line •. 

The.e pre •• e. and dryer. 

are noW' giving excellent 

result. in the.e plants. 

* Patent Pendin~ 

* * Patented 

MACHINERY CORP. 

156 Sixth Street 

Brooklyn IS, New York 

SUPER CONTINUOUS 
PRESSES 

SNOR f CUT MACARONI PRESSES 
Model USCP _ 1500 pound. capacity por hour 

Model OSCP - 1000 pounds copaclty pcr hour 

Model SACP _ 600 pounds capacity per hour 

Model LACP _ 300 pounds capacity pcr hour 

LONG MACARONI SPREADER PRESSES 
Model BAFS _ 1500 pound. copaclty per hour 

Model DAFS _ 1000 pound, capacity per hour 

Model SAFS _ 600 pound, capl1c1ty per hour 

COMBINATION PRESSES 
Short Cut - Sheet Former 

Short Cut _ Spreader 

Three Way Combination 

* - -
- -

QlALITY - -

PR )DUCTION 

CO "TROLS 

SANITARY 

- --

PLANT 
1$6 166 sr,n, Street 

155 . 11:11 Snellth Slfnl 
IrtlO ~ 1 11I 15, H.w York 

- --

I , 

Model BSCP 

A controlled dough as soft as desired to enhance texture and 
appearance. 

Positive screw feed without any possibility of webbing makes 
for positive screw delivery for production beyond rated 
capacities. 

So fine - so positive that presses run indefinitely without 
adjustments. 

Easy to clean and to remove attractive blrdseyed stainless 
stcel housing mounted on rugged structural steel frome. 

MACHINERY CORP. 

MODU IAU - 1500 POllnd LOlli Good. ConthlilOll1 S,r."" 
THE MACARONI JOURNAl. AUQUST, 1960 
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Chanelng Habit.-
(Continued from pale 23) 

It ell slmmen down to hamburcer. It 
11 "Mr. Bll" at the meat counter. More 
around beef 11 sold at meat countens 
than any ainale cut. U', relatively in
expensive, well-flavored. and easlly 
and quickly cooked. Chlldren love it, 
oldalen ftnd it euy to eat and grown
up. love it, too, Though It iB not con
aldered "styUah." it is reported unofll
clall), that 41 per cent of the lunch 
bUilDeR at that celebrated retreat of 
the tired bUlinen man, "21," is bam
burler. They list It on the menu 81 

hambufler and to it add a spoonful of 
,reen beans. The tab is $3.50 plus a 
one dollar cover charle (not including 
martlnll). 

This is 8 day of frozen rooda in end
Ie .. variety, of Jr15tants. of prepared 
and partially prepared food •• Yet, it b 
8 day of awakenlnl Interest in forelm 
foods, In wlnea U 8 beveraae and II 
an in.n!dlent product, and a greater 
awarenesl of .plct!l. herbs, and other 
aeuttninp. 

Fc.ocJ for Fws 
In the tun-area of eatinl-where are 

we lolnl' Thoulh some trentla seem 
clearly defined and unmlatakable, there 
are mutationa that make the boldett 
proa:no.ticalon wary. We can belt .tate 
tho cue by quollnl Samuel O. Barton, 
a researcher In thla £ubject, who In dla
cUNlng consumer food interesll in the 
next leneration In an address before 
the National Soft Wheat Millen Auo
clatlon two ycan ago said: "Will there 
tend to be two fairly clearly deftned 
IrouP' of prople-thoJe who feel re
warded by their own artlatry and crea
tivity in food preparation venUJ those 
who could not care lest, or a third 
group who are skJUful aeledon of 
packaged completely ftnlahed producb1 
Will prople not split into such groups, 
but will they dlatinlullh between two 
types of meab-the quick, easily pre
pared mcal alTordlng Individual selec
tion (a. In a f'(!!taurant) versus the for
mal meal In which meal plannlnl and 
food preparation la a fairly elaoorate 
altair 81 we know It today1" 

''These trend. will greatly affect your 
business," Mr. Barton told the millers. 
And It will aftect yours, gentlemen, 
and mine. 

Your R •• pon.ibility-
(Continued from page 18) 

ture pages. They outrank all leneral 
new. ond feature stories. One survey 
Indicate. food page. more Interesting 
to women than sport pages arc to men. 
One survey . howl that 83 per cent ot 
luburban hOmemakers are regular food 
pale readers. Sixty-three per cent of 
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,..4 .4 ..... opprove publicity plOCtmefll" Auoc.lotlon Presid..nt tmon .... l. Ron.onl, Jr., 
Ruth Ellen Churm. Dorothv Cooley Thompson. IlObel DuBoi •• ond Horoc. P. Gioia, choir. 
man of the Notlonol Mocotonl In.tllute committee r .... lew 0 "leo .. prepored by Theodof. 
R. sm, ond Company to, rnocoronl product" 

tann women read newspaper food 
pages and about 71 per cent 01 urban 
women. Women not only read recipes 
but they cUp them too. The same sur
ve), showed that the), clip upwarda to 
twent), recipes a month. 

Importance of Packaglag 

Now, briefty, I would Hke to touch 
on the importance of packaging. Food 
editors regularly encourage homemak
en to feature macaroni in their menus 
by prlntlnl new ond dUTerent recipes. 
In your own advertlsemenll you Hke
w1ae entice homemakers Into eating 
maearoni products. Much 01 this is for 
nought if your producll are difficult to 
use, poorl)' packaled and labeled. Mn. 
Homemaker needJ lood descriptive Ja
bet. 10 .he can ftt the product to the 
needJ of her famny. Besides reference 
to Ina:redlenll, color, slu, net contents. 
directions for we and atorage, a good 
label often telll the story of unusual 
nutritive valuc •. A good descriptive 
label 11 well worth the readlna:-for 
menu suggestions, for a new note on 
how to serve and perhaps for a new 
recipe. Plckallnl 11 81 Important as 
labellnl. In the. e days competition ls 
keen amonl food product manufactur
en. They are workill g to produce the 
best foods aclence, research, equipment 
and knowlcdlc can give the homemak
er fOf prlcea In keeping with the time!. 
One manufacturer may create a pack
age thot will keep the product frelh 
longer or that simplifies .toral..! or use. 
Be that manufacturer. Take the lead. 
Make .ure that your paekage ls the 
one that aUrlcta attention. It 11 the 
attractive package that prompts the 
shopper to amne engaglnlly and Inatch 
at a particular item. Homemakers like 
pa::kagel that are euy to handle, re
call pleuant memorlel, ,uBgest sump
tuous foods. or carry a f.mlllar trade
mark. Appetlzlna artwork such as 10-

mato sauce driuled over a mound of 
spaghetti, melted cheese coaUn. I bll 
dlah of macaroni will catch more .. Ies 
than platn or traditionally dccoft trd 
packa, ... 

Mn. Homemaker hu at least 1000 
reasons for her feellnl of friendshIp 
toward today's food manufac:turtt. 
That'a .:.pproxlmately the number of 
meals ahe prepares with their help 
each year. 

Three times a day the wltlc.L variety 
of nutritional values the bountiful 
f!arth can offer are brought to Amer
Ican dinner tables by these partnen in 
meal preparation. You, the macaroni 
manufacturers of America are one of 
these partnen. You are doIng on ex· 
cellent job. I am confident thnt ),ou 
will continue to do 10. 

H.nningnn Ma ••• 
On July 5 Hennlna.en Foods moved 

114 enUre New York executive omttl 
to the Lincoln Bulldin" 60 ED"I 42nci 
Street, New York Cit),. The mure was 
occasioned by the rapid and (01 tlnurd 
growth of the company, which limply 
outgrew III fanner office .pace. 

Overlooking 42nd Street an!' ('ari 
Avenue from the thirty-fourth ]toor III 
the Lincoln Tower, tho omcea nifer an 
unobstructed view of mldtow,1 Nelf 

York. On n clear day thla view cxtencb 
from the Hudson to tho £asl River. 
Frlentla arc Invited to come and ICC. ., 
Cann.d Sh.lI. 

Shell macaroni dinner In 15~ 
caDI Introduced under Enrico'. bJPU 
name by Ventre Packlna CompanY·1ll 

have Initial dbtrlbution In New york 
.tate and then naUonaUy. . # 

llESIGN ~ITH A FUTURE 

eo B LE R AUTOMATIC DRYING LINE TVK/TTQ 
. for Short Goods and Noodles 

Here Is the automatic short Roods drylnR line to fill both 
your present and future requirements for automatic 

plant operation because ... 
• new conception, new convoyors, new paneling permit higher 

drying temperature. while maintaining the de.lred low de
pression, thoreby producing a .trangor, boHer looking prod
ud. Excessive heat losses and condensation hazards are 
.lImlnat.d. 

• It I. do.lgned to moot tho hlgho.t .onllallon .tandord •. 

• advanced design requires less cleaning time, less mainte
nance, saving vah.lable time for greater production. All parts 
are easily accessible antj there are no belts to remove, no 
ICreens to mend. 

• It I •• tylod lor tho mo.t mod~rn plont 01 tho '605. 



New S-Element Conveyor 
heart of the 

BUHLER AUTOMATIC 
Drying Line for Short Goods 

and Noodles 
Tvpe TVI( / TYQ 

for (apadties up to 1500 Ibs/hr 
(Thl ••• ,1 •• of photo., taken of a mod.I, 

lIIustrat. tho unique f,atur" of tho now conveyn) 

... ••• tho pol.nl.d B"hl" dryIng conny". It II Ilronl" 
ond """ ,I1I1d Ihon an)' lunn 'on .... .,'r. hGndl" yo,,, 
PIOdloill ,.nlly and ,odilin cOlli, d.wn,1"" fOI ",o]nl .. 
nan" and d.Dnllll. 

-

1. "II" chliin., • .,.dolly dulSln.d ,. wllk lind., thl 
,'nellllni I'ralnl and cll"ulln If a mod,," ",.calOnl 
dry" " • 

S. Handln 011 clOIl" of ,hart "" 1I0Dd., .IIch al 1",011 
Alphab.ls ••• 

Tho 1Md'-fIINft .ha,.d.W. ,.,.11, ...... 
.f 1It,",,,,,,, end "',.,.nll .. "", --.. 
,I,h, can b, 'p'n,d ond r .... ".d 
~vlcll'. ,1,1"1 11fIfM41 •• ,w,. ,. eM 
'''1M' po" .f the d"., t.I d ... I .... Write or phone lor a Buhler en~neer to viIIlt you 

, ,. 
" , 
~ " 
,'1; .-

2 ..•• and 'all,non '0 p,awld, 0 p.'IU .... c'n"tell'n 
hltw"n Ih, S-,hop,d olumlnu", ,I,,,,,nll ond Ih' linin 
a,th, "II,. cholnl, 

3. S-,hopN chann,ll of olumlnum olla, Ibtlt 'ar faad 
hondllngl, whhh Ita, elton bfCouID dirt can't Il1ck In 
the wIlD ",uh, DID OIIf",bl,d " 'orm ." 

6 .••• llboWI, Sh,II" .'lIalonll", 

Drhllttt .,.Ion whh .'It,. .... ,notKtICHI. ' 

- '. 

. ~'.:. 
. ' . 

1, •• , ond 011 Ilitl af Hoodl ... Ilotk aHaWI IIlu,hol, 
fare,d olr flaw. 

·U you have a short goods drying 
problem-such as dlHlculty with 
thick wall products, ar color 
spollag. during drying-or If 
you wl.h to Increo •• the capacity 
of your pr .. ent drying Un., the 
In •• p.n.lve Buhl.r pr.Umlnary 
dry.r may be your answ.r. 
Once you have op.rat.d a 
Buhl.r pr.lImlnary dry.r, you 
will want to In.'aUth. compl.,. 
short good. lin •• 

Du. to th. unlqu. d.slgn of 
thl. dry.r, th. Individual unUs 
can b. manufactur.d In larg. 
numbe,s and an.mbled to form 
any .In drying lin. requlr.d. 
Man production of units '0 m •• t 
10". d.mand also enablll you 
to •• CUri the most modem dry" 
at a price that will mab your 
InvII'm.nt doubly sound. 

.. " tight,",,. CHI ...... ,..b.lt p, .. dry., Typ' TVK. 



OPTIMAL CUMATE CONTROL 
'reUmlnary and flnl.hlnl drya,. can be ... ,.upp.d 
with Ih. n.w luhl.r Opllmal Climate Control, the 
only control ay.t.m wh.r. the produd ,.t. ,h. dry
Ing I.mp.ratur. accordlnl to Ua wat.r r.l.as. 
pOlllbllltl ••• 

, prelimInary 4ry.ra and' ,,".tIt'n. dry.rs wit" .b 
pat.nled .uhl., conv.yora are '" operatIon 'n ••• u.s.A. 
and Clillada. 

Mo,. .han 200 prelimInary and "",IIt'", dry.,. a,. I" 
opatof'on arou"d t •• world. 

Capad" •• up '0 1500 'h./h,. 

.... ----- ............ . ImW ... _ .. .st ,_ .... ~. 
".. .... .,eft Mdl_ ...... ln .. I ...... . 
n. .penlnt. In the weft .... We •• 11 .... 
·1Ik.,.. .... ',. IN 4"",-~ 11M, 
_1M.,.,....' d ................. U-
n_ ,. ""I wit ,M' *tint ......... . 

Thl, drytr will tnablt you to 
maintain the hlgh .. t sanita
tion standards with a ,mallo, 
sanitation and maintenance 
crow. 

THE BUHLER LINE 
• Automatic pre .... ror ,hart and long good., copadUIl fro", 550 10 1500 Ill./hr. 

• Automatic apread.n, copadtl •• up to 1500 Iba/hr. 

• Contlnuoualonllooda dry.n, cap.dll •• up to 1500 Ib./h,. 

• Automatic .toJOg. unit. for dry longlood •. 

• Automatic cu".n '0' dry lonllood •• 
• Contlnuou. dry.n for .hort load. and noodl.s, copadU •• up to 1500 lba/hr. 

• Automatic multlpurpo •• dryer 'or lor.;, .hort or twl.t.d load •• 
The only dryer with oil-aluminum atrudural 'rum. and 100% plastiC pan.llnl· 

• N.w optimal cllmat. controlt. 

• Conveylng-'or bulk handllnl and .torag. of raw mat.rlal •• 

Witte or phon. lor a Buhler .nginttr to vUit yau 

Hi,hllgh_ 
(Continued trom page 5) 

period during 1959. The 
DIUI.n chain in Hutchlnaon, Kan~ 

example of modern super~ 
at Its best. Thi.s year DIl~ 

business at an annual 

~:~,:r~~;t,i:~"~:: In Its fifty~two In and Colorado. 
II three Umell their total sales in 

,~l 

Thll reporl III of the same type 811 

Ibt Super-Valu study and the Food 
analYlis made In the lut few 
Flndinaa from the IItudy are be· 

reporled In a serie! of 
po"r·,;'oIv, Grocer Magazine 

from May through December. 
of the study are available 
form at 2~ ecnu each, and 

\hat was presented at the c:<In· 
II available at $420 for c:<Ilored 

Toun ed 80dala 
An interestln. plant tour was made 

:"';"':::':~:~t~d::'::legatea on Monday to iii of a modem egg 
the Schneider Broth

?' ~""b.''''hm,.nt In Chicago. The fol
were made of the 

Machinery Company 
demo"".ra':'on of a fully auto· 

maker and noodle packager, 
to see new automatic net 

scale! for carton packaging 
Machine Corporation. 

social schedule enabled c:<In· 
delelates and their famllle. to 

and minele. On the opening night 
dufU," mUlers Including Amber 

Uivlsion, G.T.A.; Commander 
Milling Company; Doughboy 

Inc.; General MIIII, Inc. ; In· 
MUling Company; King 
Mills; and North Dakota 

Uevator held a Hawaiian Fea-
Cot ~ . tai1 Party and RecepUon. 

.... ·I ~ !ollowed by the r.nUre group 
u.uner and enJoylnl an All-

Review In the Polynesian 
of lhe Edgewater Beach Hotel. 
thl second evening, representa' 
of lhe ell finna of Ballas Egg 

Company; Henningsen Foods, 
"",., _ .. .. ,_,. Egg Corporation, Inc.; 

. Inc.; and Schneider 
Inc., hOllted at a Cocktail 
Reception preceding the tra~ 

!lonott! SpaghettI Buffet. The 
. PrHlded over by Mr: and 

Rossottl and their aon 
_ U representative! of the 

' .... ,,' ••• ~umptuoUi IpaihetU apread 
by about 260 lUesb. 

, . , ~mu,u AuoclaUon Dinner Party 
announcement of new omcen 

by a Cocktail Parly and 
by the machinery equlp~ 

S,., ..... I KI •• Jimmy Ranle,1 (centerl polished off a planer of hi' fovorlle food in 90 Itc· 
and, at the St. Michael', MUIlc Feslival In Chlcooo to win Ihe tille. He received a trophy 
from convention delegate Joe Vlvlona {leftl and congratulations from comedian Marry 
Amsterdam (rIght). 

men' manufacturers: AmbreUe Ma· 
chlnery Corporation; M. & G. Bral
bonti Company; Buhler Brothers, Inc.; 
Clermont Machine Company, Inc.; De
Franclscl Machine Corporation. 

Fausl Carton Corporation of Brook
lyn, New York provided the music at 
the Association Dinner Party and Re· 
ceptlon. 

At the Dinner Party, retiring presl
d(mt Horace P. Gioia paS!ed the gavel 
on to newly elected president Eman
uele Ronzonl, Jr. After making a brief 
acceptance speech Mr. Ronzonl pre
sented Mr. Gioia with a beautiful 
plaque In recognition of leadership and 
service as the head of the Association 
for the POIt two yean. 

Tra't'llogu. Luncheon 

At the Travelogue Luncheon con
cluding the convention program, Dr. 
Angelo Glaroll, Italian Trade Commis
sioner In Chicago, extended a warm In· 
vltatlon to delegates to visit Italy and 
the Milan Fair next Apring. Mr. Rudy 
Moor 01 Buhler Brothers urged busi
ness men to expose themselves to new 
Ideaa that they would undoubtedly find 
on the Continent. lie extended a spe
cial Invitation to them to visit Switzer
land. Charles Moulton of the Leharo 
Corporation, representatives of Brai
bant! In the United States, urged that 
all who could should avail themselves 
of the opportunltle:'l to see the sights 
ond pick up business idetos in Italy, 

Switzerland. Germany and France next 
year in the month', tour planned from 
mid-April to mid-May. Particulal'll of 
the Itinerary AS planned will be out· 
lined In the September Issue of the 
Macaroni Journal. 

N.w M.miMu 

Announcements were made of two 
new members joining the Association. 
They are Sonnen.Werke, Sieburg & 
Pforlner, Seesen/Harz, Germany; and 
Amaro, Inc., of Chicago, manufacturers 
of spet:lal processing and packaging 
machinery. 

Greeting' from the Pre,ident-
(Continued from page 8) 

quire more etTort and funds spent on 
publicity and advertising. Mny 1 nlso 
make the observation that "who among 
us will be contcnt to merely maintain 
his existing volume?" All of us want, 
and need to grow. Since It becomes 
Increasingly dimcult to do so in today's 
market It Is a matter of expediency 
and logic to keep abreast In activities 
having to do with Industry publicity, 
product promotion, and brand advert 
tlslng. 

It may very well be timely to rceon· 
sider the theme of our advertising. I 
am prompted to aay this because ot Q 

trade magazine article I read re«ntiy. 
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The article had to do with the wheat 
Indu.try and U.. plan for lnereulnl 
consumption. Very lItUe menUon was 
made of ma~aronl and noodle produ~t.a 
.peeIAcally. However, the one par.~ 
lraph 11 worthy of repetItion. Quolln!!: 
John A. Lynch, Allodate Editor of 
Food Buslne.. In the June laue, he 
laid, ''The social status fador II dolnl 
real harm to lome wheat producta Uke 
Ipaahettl and noodlel. They're tailed 
a. economy dilhes In an era when it'. 
fuhlonable \0 at lealt live the appear
anee 01 eaUnl hllh oil the hoi." 

1 believe' Ted 51111' orlanlzatlon ha, 
been aware of thl. problem. So many 
of the recent releUCI have carried 
recipes with quite exotic and romantic 
namel such al Noodle Rlnl with Vol)-
• ter Sauce, Barbecued Lamb with 
Spalhettl, New Mexican Noodl", Ori
ental Pork on Spalhettl, Macaroni with 
Shrimp Creole, Macaroni Sea Food. 
Medley, and many, many more. How
ard Lampman and the Durum Wheat 
Jftltitute have recently used the ex
preulon ''Gourmet'' In the title of their 
recipe book. So, you can see, our prob
lem. mUltiply, and our KOttl.!! become 
more dlmeult to achieve. Under lllct.e 
condltloftl the adlvlUeI of the Nation
al Macaroni Manufacturen Association 
and the National MacaronllruUtute 11-

sume even lreater Importance. 

Hame Change 
The MllIlnl Dlvblon of F. H. Pea

vey , & Company henceforth wi11 be 
known as Ruuel1 Mlller-Klni Midas 
Mills, but with no chanle either In 
product brandt or In lacUitlelll aervln. 
the trade. 

Thll decision wu made July 2 by 
the board 01 dlredon of the parent 
company, and announced by Totton P. 
Heffel8nger, president of F. H. Pea
vey & Company. 

W. M. Steinke, president of Ruuell
Miller MI11Ini Company, and H. E. 
Kuehn, executive vice president of 
KinK Midas Flour MIlII, will continue 
to head the management of the new 
arouplnK, with Mr. Steinke III presl· 
dent and Mr. Kuehn as executive vice 
president 

Thul two or the oldest names in 
Unlled States flour milling, Occident 
and KinK Midas, which ...,~re first 
linked Ilx and one·half yean alo when 
RUllell.MllIer became a wholly-owned 
Peavey lubsldlary, are now Joined in 
a lingle operation. 

The newly·establlshed division oper
ales ten milia '0 located as to offer a 
complete line of milled products, In· 
eluding hard .prlnl wheat, h .. rd win
ter wheat, soft wheat, whole wheat and 
specialty floun, rye and durum flour 
and lemoUna. 

"All establbhed trades and brand 
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H .... dIMS th. b,lde! M,. and Mn. David 
F. WillOI'I morrled In Mlnnaopolll or. at 
hom. In Great N«k. New York. Mr. Wilson 
works out of King Midas Flour Mill. Durum 
offiu In New York City. 

names of both Russell-Miller and King 
Mldu will be maintained as hereto· 
fore," Steinke and Kuehn 1I1d in a 
Jolnt statemenL "Naturally we hope to 
do an even better job of aervlnl our 
customen In thla keenly competitive 
industry, and we wUl malntaln the 
same team of lales, administrative, re
aeareh and operatlna people who are 
known to our eustomen through either 
RuueU-Ml1Ier or Kin, Midas. We're 
proud of both Organl18tioftl and of our 
Rne people who have helped build 
them." 

The RusseU.Ml11er tradition goes 
back to a bealnnlnl 80 yean alo in 
Valley City, North Dakota, and one of 
the company's mlllJ b .UII operated 
at that location. JI.I other milia are at 
BilIlnas, Montana: Minot and Orand 
Forlu, North Dakota; Alton, lllinoil: 
Buffalo, New York, and at Dallas, Tex
as where American Beauty 11 11.1 mOlt 
familiar brand name. 

Horth Dakoto Jain. Greot 
'Ialn. Market ..... oclatinn 

North Dakota State Wheat C" mmlJ. 
lion became a contrlbutinK member DI 
the Great Plalna Wheat Markel Dtvel. 
opment Association on July 1. 

Clifford R. Hope, Great Plalni Pt'efl. 
dent, said that the North Dakolo com. 
mlalon voted to amllate with Ihe f!

Iional asroclaUon for a one-yclIr peri. 
od. In 1959. the North Dakota lellsl._ 
ture estabililhed a wheat commlulOll 
and provided for a levy of two milk. 
bushel to finance the commlllion' •• e· 
tivltlel: The commlliion II headquar_ 
tered at Blimarck. 

''We welcome North Dakota wbut 
lrowen into our market developmt:1Il 
proaram," Mr. Hope dated. "'!'heir pu . 
tleipaUon will add depth and rcope 
our association. and their contribuUoli 
wlll make It poIllble to upsnet bot' 
foreign 8'Jd domestle acUvlUn 01 0\Ir 

or,anlu.don." =-=---He .. Catelll Plant 
Hear Wlnni,.g 

CateUi Food Producl.l, Ltd .. Iw Ill· 
nounced that It wlll built a $l,OlO,rm 
plant in Tranacona on the ea!tem out· 
skirts of Winnlpel. Plant 
are expected to be,ln in about a )'tlt, 

The new plant will procca the wholt 
line of Cate1ll-Hllbltant food produrlL 
Custom.built machinery will be In, 
ltalled to produce Catel1l and Habitant 
products In cartons, cellophane wnp. 
,lau and tina. 

Manitoba fannen, partlcularl), U\o$t 
In the Greater Winnlpel area, the ('Dill' 

pany stated. will And a new ma,kd 
for the products required In the proc
cuing: of foods allied to .paahenl 
ucts, .uch as UUCt!l. 

CateUi II Canada's larlest 
of durum wheat products. 
pany uaes all Canadian durum 
most of It ,rown in the weli(;l n pref ' 

In .... 
The company, founded In Ir&?, allo 

operates plant at Lethbrldle, AlbfrU. 
and SL Thomu, Ontario, and ~mpIO)1 
more than 700 people. 

Canadian 'raductlon 
More macaroni, vennlcelli .,nd noD' 

dlelll were manufactured durl' o' the dnI 
quarter of 1960 than In tt-,e correspOMo 
in, period lut year: 211,365,OlJ 
compared to 23,825,682. 

Kinl Mid .. also has a long hlltory 
of some 54 yean, well known not only' 
in family flour In the midwest but also 
In bakery nour In many parU of the 
nation and unlvenally to the maca· 
roni induatry as a supplier or durum 
wheat flour :md aemolina. 11.1 milia are 
at Superior, W1IconJin, and Hutlnp 
and Minneapolll, Minnesota. 

Frazen Spaghetti 
Capitol Food Corporation. 

nando, California, Is roarketin. 
Ob Boy .paahettl and meatballJ 
with Italian creen heIDI. The 
paekale retaU. for about 68 

Hatlanal 
Octoloer ~"l.Y •. ·IYlIU 

TIm 

""":.1 ' . ... 

~~ ENRICHED Macaroni 
MEANS MORE ••• 

GET 
CONSISTENTLY UNIFORM ENRICHMENT 

WITH 

.·E·'·SO 
CT .. llitlul,... wldJ ... t lUI", (I, .. e tf'oM ... ,kIllMftt .lltllt, 

FOR TIll •• TeN MnNoq ' ; .;to. COImHUOU. ,RUI 
- • 'of 

8~~ _ ... rlell ",.";"nl product. to co';,ai-m· 
wltlt 'M.," .r.nd.,d. 0' IdenUt, 

RETAILER knows that enriched macaronI 
products have more sales appeal-move CaSler 
-give him the turoover he wanu. 

That's because more and more housewives 
today insist on foods that are enriched, know
ing that they offer the best dollar value {or they 
contain the most nutrition nlue. 

All this adds up to increased sale., more pro6ts 
{or you when you enrich your macaroni prod. 
ucts. And the pro6ts grow even larger when 
you use Sterwln's modern enrichment methods. 
For enrichment by SterwIn Is more economical 
~ • I:ssures you or maximum accuracy at miDi· 
mum cost. 

,~ ~~.~ 

"~~/AC ""tldlot1 of Stertltl, ON, 1M. 
1410 IIDADWAY. NIW TOIK II. No T. 

SPfCIAIJSIS IN MACAlOHI I'fIODCJcr5 fH.1CHMlHT 
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u •• Your Noodl_ 
(Contlnu~d from pale ll) 

Therefore, we do have I. responslbillty 
to the conlumlnl public to jnfonn them 
of the Importance and necessity for 
using our producta-noodles, eggs, ma
caroni and spaghetti In their diets. If 
we don't recognize tho Importance of 
our productl In the food Industry, how 
can we expect othera to see thil'l' 

The third Implement, creative work
Ina: relatlonahlps. This 1J the capacity 
to aee, uUlir.e and work out plulbil
Iliel to be gained by constructive co
operation with the publiCi with which 
we deal, luch u consumers, labor. 
farm and various governmental alen- ' 
cies. In the face of arowlng tenslonJ 
and prellurel there la lin ever Increas
ing need for IndWitry-wlde public rela
tiona. A case in point la consumer edu
cation on the Importance of science In 
the production and processing of foodl. 

Wo,ldag Tog,lb.r 
Let me point out 8 few examples of 

creative workin. relatIoru in acUon: 
An outstandln. example u this Fifty· 
alxth . Annual Meetlna: of the National 
Macaroni Manufacturen Auoclatlon
here we have various Induatrles meet· 
Inl together to discuJs wues of mu
tual lnterelt to our Induatriel. 

And, through my work as president 
of the Institute of American Poultry 
Industrlel. I am familiar with other 
creative worklnl relationshlpl, to name 
a few: The National Food Conference 
with which you may be familiar. The 
food Indu.try In Its largest concept, 
embraclnl elements representing every 
link in the chain from fann-to-table, 
fa now able to speak unanimously In 
teUin. the fascinating ItOry of ·food. 
Commodity ora:anl18tions, like the In
,titute, organizations representing fann
en, retallen and othen have a ,pecial 
project. the National Youlhpower Con
greu. It calla upon teen-a,en, youth 
leaden, parent groups and educaton 
to examine the role of youth and the 
place of food In deVeloping health, 
vigor and achlevemenL 

Our Rcsearch Council, composed of 
75 mcn and womcn scientists from In· 
dustry. from government and hL)m 
education Is another example. In united 

. action. they encourage research that 
will help Improve industry's competi
tive position, live technical advice to 
Industry, old in outlining projects with 
re!p.arch lrutitutioru and other Ilmllar 
actlvltie •. At one of their recent meet· 
Inl' 36 recommendations were made 
for needed research In the flelds of 
poultry and egg utilization, marketln,. 
home economics, farm production and 
marlreUnllCrvices and education. Spe· 
clal emphasis was liven to the need 
for basic Infonnatlon on several of the 
technical phases of the Industry. It is 
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felt that when luch basic information 
becomel avallable the Industry can 
proceed with applied Jl!Jearch based 
on these flndln,. that wUl Improve 
products and product development. 
And ltill another example is the de· 
velopment of fore Ian markets for poul
try and ell produclt which hal been 
a united Industry eft·ort. The naUonal 
and rellonal 8JSOClatioN of our Indus
try have joined force. throulh the In
.tltute to flnd and develop new outlets 
abroad throuah market promotion ac· 
tivltlel. 

These are clear-cut example. of ex
Istln. orlanl18tioTll Joining hands to 
accomplilh projects which they have 
not been able to accomp!ish .Ingle
handedly. 

Bulc t1!search, at you know, laYI the 
ground work for new products, new 
melhods of dutrlbutlon and new UJeI. 
Some American corporaUoOl throu,h 
basic research have opened the doon 
to a new Industry. Upon publuhlng 
lOme of this work other industries have 
had the benent of thu work and ,one 
on to create other produclt. Dr. James 
KlIllam, Jr. of M.t.T. I8Y', "We have 
an urlent need for unre.tricted funds 
for bulc research, the kind of retearch 
which may have no immediate appli
cation. but in the lonl run may p~ 
duce the areatest load In the world.'~ 
However, basic Jl!.earch I, very costly 
and much of It I, done by the govern· ' 
ment and educational lnstitUtiOOll. In· 
dwtry then carrie. on Jl!search and de
velopment work neceuary to devise 
neW producls. We must continue to de
velop and encourale thlJ team work, 
thu worklnl relationship, between 
buslneu. ,ovemment, educational In
l'tltutlons and the research departments 
of industrial companies. 

DriN Egg WhUH 
The development of the dried el' 

white Industry II an example of the 
tclults of basic and apptl!!d retearch 
used to explain observed facts. Flnt 
of all, flake dried albumen W81 origi
nally proceued In China. It W81 .un
dried. It perfonned very ntufactorlly 
In .orne producll. mainly candleL' The 
proredurc wal a well-kept family ac
crct. Proee5l0n In the United States 
could not dupllcate the Chinese product 
until they realized that durlna the .Iow 
sun drylnl procell bacterial fennenta
tion was toklna: place. When ell whltel 
were dried before fennentation, the 
dried product wu dark brown to black 
in color and lnaoluble. but then when 
fermented prior to drylnl, a clear, lIaht 
amber flake re.ulted. When thu was 
tried, the product compared favorably 
with the ChInese product. In 1918, a 
French chemist named Mall1ard, Jl!. 
ported on the chemical reaction be· 
tween reducIna: IUlan and prolelnt. He 

found that dark Insotuble J rodUds 
called humlne l'Hulted from tl.e rUr. 
tlon of these two lub, tances. 1 .ller ill. 
vestlgaUon in the United State!- Jt\o,,·td 
that the darkenln, of dried CIU: whites 
as well 85 whole elg and yol~ solids 
was due to this chemical rcacti 'ln ldell. 
tilled by Mamanl. When the reaction 
W81 IdenUfted, new processes were eft. 
veloped for .peclflc fennental ion and 
enzymatic convenlon of the glut'OSt. 
Thl. provided el' whltel of cxcellrnl 
quality prevlouaiy Impoulble 10 aUalD 
-product which II used In angel cab 
baking. Thfa development allO 8ctOunu 
for the marked Improvement In Iht 
whole elg end yolk IOUds Which art 
used. by noodle manufacturers III WtU 
u In baked loods, mayonnaiae 8IId 
other foods. 

Illgma1lollal Trad. 
There fa need for creative 

relatiollrlhlps In the fleld 
tlonal trade. How can Indllvi,!ual 
neSf' men compete In 
with Communlltlc state 
lIc Law 480, or the Agricultural 
Development and Auistance Ad III 
19M facilitate. tradlnl between lD4I
vidual bualneue. in the United Slaw. 
and private lnduatry abroad In C'O\ID> 

tries where dol1ara are not PI'1!lfll\IJ 
available. The United State. ,Oval' 
ment paYI tho exporten In dollars 
atteplt the local currenclca which 
be uaed for a variety of "_ ....... .. -
as. Improvlnl the economy, 
United State. air base., payln, 
United Statet Emb8llY employees 
helpinl to · finance market 
activities for United States .. "rI,uUUl< 
products. In Genmany 
or P.L. 480, we In the poultry 
Initialed and were able to dt'\'elop 
expandlnl dollar market for nur p0ul
try and ell producll. 

I mentioned earlier that th~ futllR 
of the world reats on Its 
If over half of the world If 
thu It a dan,eroUi and expl 
uallon. Our productive 
food can be a tremendous a~ ' . 
and to our country. and we . 
pennlt anyono to Jeopardize ' 
Our attitude wUl delennlne 
thlt capacity to food 
to us 0 cru.hln, 
live Implement of Inl.m'Bllon.,1 
Our capacity to 
Iy can be a bulwark 10" d"I"".--I'·"· 
er than our atom bomb •. In ruod 
ducllon America doci excel. 
Kruschev cannot deny this fact, 
RUliia It takCli 60 per cent oC 
uta lion . to produce food, and 
United Statel, 10 per cent. 
we mUlt reco,nlz.e the econoll'!e. 
IIlIcal and international .I,nlncJllC'f 
our Industry. 

. (Conllnued c:'n pale 40) 

" 

Dies 
Ma'd.,i 

are bown for Qua'i,y, Workmansltip, Precision·· 
is known for Service, Re';abi'i,y, amd Guaran'e'e 

Our Fifty-seven~h Year 

D.mJtLDJt~1 f,. Sons, Inc. 
557 THIRD AVENUE 

BROOKLYN IS, NEW YORK 

U.S. A. 

Manufaduren of the flne.t Macaroni Ole. dl.tributed the world oyer 
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CONVENTION REGISTRANTS Alii •• 

At the 56th Annual MHtln. 
of the Hatlonal Maca .. nl Manufacture .. A_lotion 

Moca .. nl Manufactur ... 

· GtraJ'It ZUfer ................... " ................ " ............ " ......... Amaeo. Incorporated .. .. .. .. ....................... ............... ...... ".Chlcagn. lit. 
· snd Mr •. E, W. Kuhn ................... " ....... " ............... Amber Milling. Dlv. G.T.A... .. . ... " ..... " .. St. Paul. Minn. 

r. Drlac:oll ...... " ............................. ... , ............. Amber Milling. Dlv. G.T.A .......... ...... ........ ...... ...... ". Chicago. lIl. 
· AmbreUe..... . .......................... ...... " Ambrette Machinery Corp, .................... Brooklyn. N.Y, 

M~. and Mn. Ralph SarIl ......................................... American Beauty M.earom ..................................... Kanau City, Kan. 
Mr. and Mn. Peler Vagnlno, Jr . .......................... American Be.uty W.caroru ...................................... Loi Antela, CaUf. 
!Ar. and -Mn. ,1.ou1l S. Vapina ....... " .................... Americ.n Beaut, M.caronl.. .. , .......... ...................... SL Loull, Mo. 
Mr. and Mra. W. A. Bulle ...................................... American Beauty M..caronl... ................... ,,, ............. St. Paul, Minn. 
Mr. and Mra. Slam Arena ......... .. ....... : ...... " ........... ... V. Arena" 5olll, lnc. .......... " .... " ................. ", .......... Norrlltown. PL 
Mr. Joaeph S, Goldware ........... " ............................. . Brice FoodJ ........... """" .. " .... :."."" .... ".", ...... ", .. .. ,, ...... . Omahi. Neb. 
Mr •• nd Mrs. Hor.ce P. Glola ... " .. " .... " .. " ... .......... Br.vo M.earonl COmpany ...................... " ................ RoChester, N.Y. 
Mr. and Mrs. Anthony Giol. " ..................... " .. " ..... Bravo M.earonl COmpany ..... " .. ...... " .............. " ....... Roehester. N.Y. 
Mr • • nd loin. KenneUi J. Forbe . .... " .. " .............. " Calelll.H.bltant. Ltd.. .. " ........ " .. " ................................ .Yontreal, Canada 
Mr. and Mrs. Lucien COn.tant .... " ............ " ........... COllJtant M.earonl ProduetJ .................................... BL BonU.ce. Canada 
Mr. John H. LlnItroUi ............. " ..................... " .. " ...... The Crearnette COmpany, ......... " .................. " .......... .Mlnne.polli. Mlnn. 
Mr. Peter J . VJvJano ............... " .......... " ..................... Delmonh:o FoodJ. Inc:. .......................................... " .. .. .Lou1J:vWe, K)'. ' 
Mr. J Oiepn Vivlano .... , ... " .................... " ...... ............... Oelmonlc:o FeUd.. (lie. . .. .. ....................................... Loullv1lle. Ky. 
Mr. and MI .... Dominie P.I.uclo ........... :" ............. Oelmonlc:o FoodJ. Il\t~ . ...... ...................... " ................ ClnclnnaU. Ohio 
Mr . • nd Mrs. Vincent OeDomenlc:o ...................... Golde.n Grain M.eaJ ... nl ( ·o ...... " ... " ........................ .8an Leandro. CaUl. 
Mr. and Mrs. Robert Cowen. Sr ............................. A. Goodman &: So"" Inc:. ........................................ .Lont IJland City. N.Y. 
Mr. Melvin Golbert ..................................................... A. Goodman &: SoDlo Ine ......................................... LoollI.tand City, N.Y. 
Mr. and WIn. Arvllle E. Dav!! ............................... Gooch Food Producll .................................................. Llncoln, Neb. 
Mr. and Mn. Sidney J. OrUJ " .............................. L J . Grau Noodle CO ......................... ........................ Ch1ea.o, DL 
Mr. and Mn. Alvin M. Karlin ...... .......... " ........ : .... 1. J . Gr.a Noodle Co ........................... " ................... CMcato. Ill. 
Mr. Donald Grau ............ " ... " ...... " ....... .......... " .. " .... :.~ J. Grau Noodle Co . .... , .... .... " ..................... " ......... Chlca.o. DL 
Mr. Leo C. Ippolito .......................................... , ......... Ide.l M. earonl COmpany, .......... , .................... " ..... , .. Bedford Hel.htl, Ohio 
Mr. and Mrs. J . F. Hw-ley ....................................... KeUoJl COmpany." .. " ............................... " ................. BatUe Creek, Mleh. 
Mr. Stefano La Roaa .. " ..................... " ...... " ............... V. La RaJa &: SOIlJ ..... " ................... " .................... " .... Brooklyn. N.Y. 
Mr, and lin. Vincent F. La Rosa ...................... " .. V. La Rota &: 'SOftJ ........................... " ......................... Brookl)'Il. N.Y. 
Mr. and Mrs. Vlncent P. La Rou. .... " ... " ......... " .. V. La Rosa &c SOrur: ...... : ........................................ " ..... H.tboro, PL 
Mr. and Mrs. Lester Thunton, Jr . ......... " .......... .. Mep M.c:aronl CO ........... " ................. " ..... " ....... " ... " .. Jtaniabur., PL 
Mr. and Mn. Walter F. V11Iaume. Sr ...... " ........ " Minnesota M.caronl Co"" . .,,, .... ,,.,,,, ........ ,, .. ,, ........... SL P.ul, )(.lnn. 
Mr. James B. MlIler ...... ........... " .. " .. " ... "" .......... """,.Mammll We.ver'1 Noodle CO .. .... ".,,,.,,.,, ............ ,, ... Canton, Ohio 
Mr. J. Charles Grlec:o ... " ............ , ....... ,,, ... , ...... , ........ ,.Mtro M.caronl. Ltd.. .... " ......... ,,, ... , ........................ , ... ,,.Toronto, CanIda 

:~: ;:k!';ri':~~·~~i;·~::::::::::::·,:::~·.::::~::::~::·.::::::::::-::I!·:~n7~: :.::::::: ::::::::::::::::::::::::::::::::::::::::~::':.::-
Mr. C. Frederlek Mueller ..................... " ... " .............. C. F. MueUer COmpany" ........................ : .......... " ..... Jeney City, N.J. 
Mr. and Mrs. J . 1... TuJague ....................... "." ....... "N.tlonal Food ProdudJ ......... " ... " .......... " ........... " ..... New Orleans, La. 
Mr. Ra .. rio Conl.lIo ...... " ................... " .... ....... " ....... "Paramount M.earenl Co""." ......... "." ...... " .... "."" ... Brooklyn, N.Y. 

:~: ~~o~~~'~I~·i~i'i~ ::::::::::::::::::::::::::::::::::::::::::: ~:;:o:.!:~a~~ .. ~:::: :: :::::::: ::::: : :::::::::::: : :::: : :::::=~~:iu. 
Mr, .nd Mn. Nleholu A. Roul " ......... " ... " .. " ...... Proc:ino-RoNI COrp. ..... , .... " ........ " ............................... Aubum. N.Y. 
Mr. and Mn. Albert Ravarino .... " .... " .. " .... ........... .Ravarino &c I'reIehl ................ "" ......... " ................ " ..... SL Louia, Mo. 
Mr. and Mrs. EmeJt Rav.rlno ....... .. " ... "" ....... " ..... Ravarino" Freschl ..... " .............................................. SL Louia, Mo. 
Mr. Albert Roblllo .. " ...... """ ............ " ... ,, .................... Ronco FoodJ ....... " ................. " ..... " .. " ..... " ........ " ....... ". Mempbil, TenD.. 1 

Mr. Emanuele RanlOnl, Jr .................................. "." Roruonl M.c.ronl Co . .. " ......... , .... " .......................... Loo. bland City, N.Y. 
Mr. Rlehard Ronzonl .......... " .. " ...... "" ... " .. " ....... """. Roruonl Mlelronl Co ..... " ......... " ............ "" ....... " .. ". Lon. bland City, N Y. 
Mr. and Mn. R. F. DI Pa!ca .... " ... " .... " ... "." ........ Roruonl M.earonl Co . .. "" ... " .. "" ......... " .. " ... " ... " .... Lon. bland City, l' 't. 

:~: ~:~~. ~~i,~~h·:::::::::::::::::::::.'::::.'::::::::::::::.~~ =:n~~~;:::: ::::::::::::::::::::::::::: :::::::::::::::~r:'~t':ra:- ~ 
Mr. E. D. De Roeeo ...... " ....................... .,,, .. ,, .. ,, ....... ,580 Die.o M.caronl CO ..... " ... " ... " ............................ .san Dleao. Callt. 
Mr. and Mrs. Rlebanl Schmidt ..................... "" .... Schmidt Noodle Mf,. CO., .. " ......... " .... " .............. " .... Oetrolt. Mleh. 
Mr. and Mrs. Lloyd E. Skinner ... " .. ""." .............. Sldnner Manut.durln, CO ....... " ............. "" ... " .... .... Omaha. Neb. 
Mr .• nd Mn. H. Geddes Stanway " .. " ... " .. ..... "". Skinner Manutadurinl CO ... ""." ....... ......... " ........ ". Omaha, Neb. 
Mr. Alfred Spadafora " ........ " .................................. " Superior M.caronl Co ..... ".", .................... " ....... " ..... Los An.elel, Calif. 
Mr. and Mn. Jo.eph Rleel .. " ... " .. " .. ,,, ....... ,, ........... Toronto M.carenl" ....................................................... Toronto. Cailac!a 
Mr. J . S. Pavia ....... " ........ " .............................. " ......... Toronto Maearonl .... " ........ " ..... " .. ,,, ..... ,, ....... ,, ... ,,.,,,, ... Toronto, Canad. 
Mr. and Mn. Albert 5 . Weisa ... " ........ " ... " ......... ".WeIu Noodle CO ......... "'" .. :."." ............ ".,, .................... Cleveland, Ohio 
Mr. Robert William ."" ............ " ....... ,,, ...... ,, ............... Westem Globe Producb ............. " .... \ ...................... "l.ot Anae1et, Calil. 
Mr. and Mn. J. P. Zerega, Jr . ..... " ........... "."." .... A. Zere;a'. SOna, Inc:. ......... "" .................. :" .............. .F.1r Lawn. N.J. , 
Mr. Jaeob Zwick ............... "." ......... " .. " ................... ".J. Zwick ."" .. " .......... ~ ............................ "." ... , ................ Hambur •• Gennany 
Mr. and M~. Robert M. Green ........................... ... Natlo'l.t M.e.ronJ MIrs. Aun. ........... " ... "." ........ "Pa1.~' :::- ! t 
Mn. Vera Ahren.feld ................................................. N.Uon.l Maearenl Mfn. Aun ..... ",,, ............. ,, ... ,, . .P.l.t e. . 1 
Mrs. Lorraine Amtmann ... ...... " ........ " ... " ........ " ..... Natlon.t M.e.ronl Mfn. Awl ......... " ... " ....... / .... ". Palatine,' m. . 
Mr. J.me. J. Wlnlton ..... " ... " ...... "" ....... " .... ............. Jac:obl.WlftJton Labor.torles ......... " ............... "" .... :.New York, N.Y. 
Mr. and Mrs. Theodore R. S111 . ......... " ...... " ........ "Theodore R. SUla " CO .......... " ............. " ......... "" ... "Los Anaelea, Calif. _l 

Mr. and 141'1. John Bohan ..... " .. "." ..... " ............... " ... Theodore R. SUla &: CO~ .. " ........................ :. .... " ..... .. Ch1e1,O' Dl 
Mr. Gonlon W1nkler ......................... " ... " .................. ~ Theodore R. SIIla ' &: CO ............................................ NCbJeqO. Ill. 

· Plu! AmbreUe ........... " .. .. " ........ "" ..................... "." Ambrette Maehlnery Corp. .. ..... ... .. Brooklyn. N,Y, 
Robert S. M.thew . .... " ............... ...... " ....... " ... ... " ..... A.rcher·Danlels·Mldland Co. .. . .......... Mlnneapolls. Minn. 

· Robert J . Peterson .... " .......... "",, .................... ., ...... Archer·Danlel.·Mldland Co, ...... " Minneapolis. Minn. 
• aDd MI'I. V. J.me. BenlneuB ....... ................ ..... . Ballu Ea. Products."." .... " " .............. ZanesvUle. Ohio 
· Robert 1 '.;. ~ith .. "...................... .. ..................... Armour &: Company....... .. ..... Chleago. III. 
· RUIRII ... ~; ,,ofl.heIL ... ,,...... .................... . .......... Bozell & Jaeobl. Ine...... ." ...... Omaho. Neb, 
Charlel l', Moulton .................. " .................... Bralbanti·LehBra Corp.. ........... ............. . ............. ...... New York. N.Y. 
Could E. AJlUlre....... ......... . .. ... ..... .. .... The Borden Company.... . ... Elgin. III, 
WIlliam 8er.er ... " .......... " ... " .. .... ...... " ......... ........ ..... Buhler Brothen .... "......... .." ......... Englewood. N,J. 
!con Ou tpar ....... " .. " .. ,,, .. ,, ... ,, ..................... .... .... ,,.,, Buhler Brothen ......... ............. " ..... " .... ". " ............. " ..... ".Uzwll, Switzerland 

· r, Bondl ." ............ " .. "." ....... " .. " ........ " ............ ... " .. ., .. Buhler Brothen ........... .. .............. " ...... ... ... Uzwll. Switzerland 
Robert EmIt .............. " ... " .. "" .......... " .. "."" .. " ... " .... Buhler Brothen .. "........ ... .......... . .. ....... " .... " ............. Uzwll. Switzerland 
IWcb' Moor ... " .............. ........ " ........... " ....... " ........ .. ..... Buhler Mill Engineering Co.... . ............. "Mlnneapolis. Minn. 
John C. Tinker ... " .............. " .. , ......... ..................... " Certlfted Protelnl Corp. .... .. ...... Chicago. I1I. 
W!Ulam Freeman .... " .. ,,,.,, ........... ,, ..... ....... ....... ... ,, .. Certlfted ProtelftJ Corp..... ..... .. ..... ....... .. ......... Chicago. I1I. 
John MeCann ." ...... " .. " ...... " .. .. .......................... " ..... Certlfted ProtelllJ Corp ...... " ......... " ............. ................ Chleago. Ill. 
1. 8.' Hontmann .. " ............ " ......... " .. .. " .. " ................. Chln!kl Tradlna Corp ....... " ... " .... " .. ,... .......... ." ...... New York, N.Y. 
&lid Uri. John Am.to ... " ............ ... ................ " ... ... Clermont Machine Co .. .. ".............. . .. ..... ...... " ..... Brooklyn, N.Y. 

lira. C. W. Kulz.... ...... ........... ......... .. ..... Commander Lar.bee Milling ......... .......... , ...... ... .......... Mlnncapoll •• Minn. 
W. A. Julien ................................... .. ....... ........ ... .. " ... COmmander Larabee Milling ... . ...... ". MlnncapoU., Minn. 
L Melton " ........ ,,, .......................... ,, ........ ,, ... ,,, ........... Commande! Larabee Milling..... . ... "." ....... Chlcago, 111. 
Donald O. Fletcher" ........................ " ...................... Crop Quality Counell ..... "...... .. .. ......... Mlnneapoll •• Mlnn, 

SDe~:~i·:::::::::::::: : :::::::::::::::::::::: : :: : ::: : : . g~1ra~~~~y ';:e~~~~ " c~~:::::::: : :::: :::: ::: :: :::: : :::::::: :::':: :: : ~::::I~I~.:.lnn, 
N.t Bontempl ................... " ................ ". l>f!Franclsel M.ehlne Corp . ... " .... ..... " ............. " ..... " .... Brooklyn, N, Y. 

Dee •• n ... " ........................... " ........ " .... " .. .... " . Dobeckmun Company ........................ , ... ....... " ....... ... .. , .. Cleveland. Ohio 
RobblnJ ." ......... " .... ....... " ....................... ......... E. I. DuPont de Nemoun &: Co......... . ... ........ Wllmlnaton. Del. 

Ray WentzeL.... ... .. ......... .. Douahboy Indultrle •• Inc,. .. ................. New Richmond. WII, 
Kenner .......... " ..................... " .. " .. " ............. " .. . Durum Growers Association .. ... ..... ...... ... ... .. .. Leeds. N.D. 

K. Saunden ..... .. ..... " ......................... " ... Durum Growen Association .. .. ..... " .. Doyon. N.D. 
............ "" .. " .... ...... " ............ , ............. " ... Elam Mills ......... ".......................... . ... , ................ Broadview. Ill. 

F. Sanlc:ola ... " ............................... " ........... Fauat Carton Corporation ........ . . ... " .......... Brooklyn, N.Y. 

:: ~=~~: ::: : :: ::: :::,::: :: :J~:r:::;g;~=~F='~~ : : ::: :: rr:i~i::tE:~~:c. 
Kenneth KJrk., ... " ................. , ...... ............... , ........ Food and Dru. Admlnl.tratlon .. ".. . ......... ",.Wa. hlngton. D.C. 

W M. Oleaaon .. " ... " ... ... "."" ....... " ..................... "General Amerlean Tranllp. Corp.. .. .. ...... " ..... , .... Chlcago. Ill. 
m. A. Lohman. Jr .... ,,, .. ,,,, ....................... .. .... ,, .. .. . General Mills, 1ne.... .... . . ...................... . Mlnneapoll •• Minn. 

and Mrs, Lee Merry."." .... , ..... " ...... " ....... " ...... " ..... General Mills, Ine ....... ". . ...... "." .. "." .... ,.Mlnneapolls. Minn. 
J, Il DeMarc:o .... " ......................... , .... " .. " .... " ... " ...... General Mills. Ine, ........ .. .. " ............. New York. N,Y. 
and )f r ~. D. W. Knutsen ........... " ..................... .... General Mill •• Jne.......... .. ...................... Kanl as City. Mo. 
and )1, . Rleharcl 1... Veuell ........................ " .. " ... General MIlLa. Inc. ...... . ... .......... ... ..................... . ,. Park Ridge. III. 

, B.Uey ............................... " ...... " .. ........... " .. General MI1II. Ine. ........ ................ ........ . Coral Gables. Fla. 

C. I ~:r:;,e j.;:::::::::::::::::::::::::::::::: .. :::: .. ::::::: .... :::::: ::~~::.~~~;. I~:~~: .. :::... . ... ....... ............. ::. ~~~e:.o~J.N.Y. 
and M.;;. Chlrlet M. Ha-kilUl ..... " ......... .. ......... ".HolkllUl Company.... .. . ... .......... .. ... ... .... .. ... Libertyville. III. 
and M,s. William G. HOIkIDl ...... " .. " .. "" ... " ........ Ho.killJ Company .. ,............ . ... Libertyville. Ill. 

1.. 1III'8 .• " " .............. " .................................... " .. "."The Huge Company .... " ...................... " ............ 51, Louis, Mo. 
),t r\, H.rold WUllamJ ,,, .. ,, ..... ,, ........ ,, .. ,,, ....... Inat. of Amer. Poultry Indu.trlcs .. "....... .. .......... Chleago, JII. 

~~f;~~Lo~I~'·fy~"~"~"·~'''~''·~''~''·~''.·.''i'';,·'' ,.'::".:.:";':"''';'' ;':"',':";" :·:' :","i!Ill1l~l~Li~o!~tl!Amg!~e!r, Poultry Industrle. .... . .... Chicago, III. 
MIllin. Co. .. ....... Minneapolis. Minn. 
MIlUng Co.. . ..... ... .. ......... .... MlnneapoUs. Minn. 
Milling Co... ....... ...... ........ .. ......... New York. N.Y. 

· . .. .. . . . . .. . .. .. .. Milling Co... ... . New York. N,Y. 
· ~ Mrs. Geor.e HackbUlh ........ " ... 1 ................ " . Intematlon.1 Milling Co. .... .. .. ............ . Chleago. III. 
· r~ol~~~u~ ....... ' ................................ " ...... " ......... Jtalian Trade Commluioner................ ............ ..Chleago. III. 

· ~ Kuehn ~:.:~:::::::::::::::: .. ::.,::::.:,: .. ::: .. ::: .. ::::: ... .-.':.::::::::~·~~,;i~.:r~e,=u~ ~~i~ · ::·: : ::: ::·::::::::::::: : ............. ..... .. ~~~c:::~~~~. Mlnn, 
· V~Mf1. Lester S. Swanson .... " .... " .. " ..... ............ Klna Midas Flow- Mill... . ..... ... ... ........ Mlnncapolls. Minn. 

IIId r Hanson:~: ............ """ ..... : ..... "" .................... " .. Kina Midas Flour Mills ....................... .. ...... ............... Mlnneapolis. Minn. 
Mrs. Georae 1... V.ber ............ ,,, ................. ,, ... Klng Midas Flour Mllla.... . .. " ....... Chleago, Ill. 
M .... David. WUaon .. """" ...................... " ... " .... Kina Mldu Flour Ml1lJ .. ................. ............... "" ... " ....... Manhau et. L.I .• N.Y. 

john. F. ,Sulllvan. Jr ....... " .......... "." ..... Lawry·. Fooda, Ine ............ " ..... " .. " ............ .. " ............ ..... . Hlghland Park, III. 
~ Da.niel M.ldan" ....... " ............. " .. " .... D. MaIdaI'I & SOIlJ." ..... " ............. " ..... """ ................ " ...... Brooklyn. N.Y. 

...... r • 
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Connntion R •• latranh-AIII .. -(continued 
Mr. and Mrs. M. E. Krlgel. ........................................... .Monark Ell COrp ..... ................................ ·· .. · .. · .. · .. ·· .. ·· ...... ·Kansu City, Mo. 
Mr. and Mrs. Hiram Cooley ..................... : .................... The MUhIOn Ba. COmpany ................................ · .. ····· .. ··Cleveland. Ohio 

:~: ~oe:'~ "iie~ea~~~~~:::::::~::~:: .. ::~:::~:: .... ::~ .. ::~:::::::~:::::::~t~n~I~::~~~C;:: :: :::::::::::::::::::::::::::::::::::::::::: : : : :~~~~::~: ill: 
... . ;: Mr. and Mrs. P. R. Fossen ........................... , ................ North Dakota MlU " Elevalor .................................... Orand Forks, N.D. 

Mr • . EvaDl J . Thom ......................................................... North Dakota Mill " Elevalor ..................... .............. ·Chlcalo, DI. 
Mr. OtlJ Touett... ............................ ................................. North Dakota Wheat Commlaslon .............................. BiJm.rck, N.l). 
Mr. Harold Hofatrand ..................................................... North Dakota Wheat Commlaslon ....................... ..... Lanldon, N,D. 
Mr. Neal M. Conley .......... ............. .................................. Norlh\ve.tem Unlversity .............. ......................... · ..... · .. ·Evanston. Ill. 
Mr. William H. Oldach ....................... ............................. WIlU.m H, Oldach. Jne .. ........ ............. ................ ·· .. · .. · ... ·Phlladelphla, Pa. 
Mr, HUih G. Oldach ............. .......... .................. .............. William H. Old.ch, Jnc .. .............. ............ · .. ·· ·· .... · .. · .... · .. ·Phlladelphla, P., 
Mr. and Mrs. H. J. Patterson ................... ...... ~ ............ Pl1l1bury Company ................ ........................................... Min neapollJ, Mlnn. 
Mr. Lon Carll .......................... ................... ....................... Proireulve Grocer Maiazlne ....................... ... ........... .. Chlcaio, III. 
Mr. and MI'II. Charlel C. Roasottl ............................... RollOttl Lltho,rr' h Corp ...................... ··· .. ··· ................ North Berlen, NJ. 
Mr. Jack RouoUI .................. ........................................... Rouotti Lltholr .. ph Corp . ......................... ................... North Berien, NJ. 
Mr. John Swan ... ............. .................................................. RollOtti L1tho,raph Corp ....................... ........................ North Berlen, NJ. 
Mr. Kenzie MacDonald ................................................... RoIIOttl Llthoaraph COrp ................................ ..... · ...... · .. ChlcaIO, III. 
Mr. and Mrs. Sam SChneider ........................................ SChnelder Brothers, Jnc. .................................................. Chlc.IO. 111. 
Mr. and Mn. Sidney SChneider ....................... " .......... Schnelder Brothers, Jnc ..................................... · .. ··· ........ Chlc:alo, m. 
Mr. and Mrs. Harold SChnelder ................................... SChnelder Brothers. Jnc ....................................... · .... ·· .... ·Chlca.o. IlL 
Mr. Morris Schneider ............................................... . " .... Schneider Brothel'll. 1nc. .................................................. Chlcalo, 111. 
Mr. Arnold Kaehler .......................................................... Speelal Foods ............................. · ................... Red Winl, Mlnn. 
Mr. H. D'Slnter .................................................................. Standard BranciJ. Inc . ............... , ..................................... ChICiIO. III 
Mr. and Mrt. Robert Tardella ................ " .................... TardeUa Flour COmpany ............................................... ·Chlca.o. Ill. 
Mr. and Mrs. LoulJ E. Kovacs ..................................... VitamiN, Jnc ........................................................ · .... ·· .. ·· .. ··Chlcai0, Ill. 
Mr. Louis A. Viviano, Jr ................................................ Vitamlna, Jnc. ......................................... · .. · .. ···· .. · .... ·· .. · .. · .. ·Jeraey City. NJ. 
Mr. and Mrs. Howard H. Lampman .......................... Wheat FloW' Instltu\.e ................................ · .. ···· .... ···· ...... ·Chlc.,o. Ill. 
Mia Mariilt Copeland ............................ ......................... Wheat Flour lnatltute ... ............ .. ........................... Chlc •• o. DL 
Mr. J.mes R. Ameck ....................................................... Wm. Penn Flour Mills Co.... .. ............................ Phlladelphl •• Pa. 
Mr. Robert H. Cau .......................................................... The Woodman Company.......... .. ........................... Chic.IO, DL 

Trad. Practice R"I .. -
(Continued from page 14) 

composed or purposely printed in luch 
a way as to. mislead." 

naUnaln prl ..... ;;,i.·;:I1;;;.~;;.; 
tiona! services a 
nlshed thelr customel'll In .loloU.," 
tt.Is law. A fonnal complalnl 
luued alalnal two concerns 
other matters are beln. In.utl,,·"-1 
ThiI is cause for concern 
am not at liberty to dilcuSl 
inl matters J feel that lOme 
concemln, the rule provlalons on 
.ubject may be advisable. 

PrIce differentials to be vlul.Uve 
the Clayton Act must be millie b1 
industry member enilled In 
and in the coune of luc:h 
the 100<b Involved 
arade and quallty 

filth In dl.acontinuance of bUll· 
ttlc aooda concerned, or (3) If it 
abu'vn that the lower price In

m.de In iood faith to meet 
low price of a competllor. 
JusUfieations I have men

an- aOlrmaUve defenses which, 
.r(' to prevail In a Commlllion 

be proven by the p.rty 

With reaped to OOlt lavlnga to sell
en which lerve to justify price dif
ferential, to their cualomen, a.vlnlS 
of thl. nature usually OttUf In sale and 
delivery rather than In manufacture. 
Variation. In aalc. COlt may be in· 
volved when taleamen of the seller are 
required to call on purchasers several 
time. durlna: a week tor amall orden 
which aggregate In quantity no more 
than a one call order from other pur
chasers; and there may be a variance 
In delivery COlt due to distances the 
good. mUll be shipped, or requirement 
of .peelal packaging or crating for 
Ihlpmenll. Only those cost s.vings 
which arc directly connected with the 
buyer', purchues are allowed. COlt 
Javlnl' relultlnl from the tact that ad
dillonal bUllne .. spreads overhead can· 
not be allocated to particular buyen. 
Discount. bued on the total of sepa
rate purchues over a period of time 
which are ,ranted. without re,8rd to 
the number of orders making up the 
lotal, or the cost of separate deliveries 
made with respect to luch orders, 
usually cannot be cost justified. 

Def.nM of MulttlabUUy 
The defense based. on the market

ability of ,oodi: has application When 
it is neceasary to dlJpose of goods quick
ly because of lome condition alYecting 
the particular ,ooda Involved such 81 

-------~ 

the fact they are about to spoil, or be· 
come obsolete, etc., and a price differ· 
entlal Is Iranted to expedite such sale. 
The defense doel not have application 
to price dhcrlmlnatlons made pursuant 
10 general market demands. Price 
changes m.de In the regular course of 
business mUlt be made at tho same 
time for all competing cUltomel'll. 

With respect to the defense of meet· 
ing In good faith the lower price of 0. 

competitor, the Supreme Court In Ita 
opinion In the SVmdard 011 case used 
the word "lawful" 8S descriptive of the 
lower price to be met, which raises 
the question as to whether a respond
ent leeklng 10 take advantage of this 
defense has a burden of proving that 
the lower price which he meet. II 0 

lawful price. Thll question has not 
been settled. In ill opinion In the Sla
ley case regarding the burden on a 
sl:l1er of showlnl that his discrimina
tory lower price W8JI made in good 
faith to meet a competitor'. price, the 
United Sialel Supreme Court applied 
the test of whether the seller could 
Ihow the existence of facti which 
would lead a reasonable and prudent 
penon to believe that the lower price 
would In fact meet the equally low 
price of a competitor. It seems to me 
logical to apply this same test with re-

(Continued on pale 46) 

FLY FOR ~UICK SALE! 
to Europe 

an an Alitalia DC 8 Jet-
TWO BUHLER PRESSES 

Hew Yark ta Rame in 71,4 hour •• 

In competitive advertliing care mUit 
be taken not to faaely dl!parale com
petlton' productl. Thll doe!ll not mean 
th.t a fair and truthful comparison be
tween your product and that of your 
competltol'll cannot be made. But any 
misrepreaentation aa to the difference 
between your product and those of 
competitors, or the be.neftts to be de
rived from luch difference, may very 
well be lubject to corrective action by 
the Commission. 

On "olrldng 
The trade practice rulel for your In

du.try contain a provision condemn!nl 
the use of false and mlJleadlnl price 
quotatiohl and leveral months after 
the promullation of luch rules the 
Commlulon adopted Guide. AI.lnst 
Deceptive Prlcinl containing more de· 
tailed Information as to the types of 
pricing practices which are cohlldered 
deceptive. While deceptive prlcinl may 
not be a problem In this Industry .t 
the m.nufacturer'1 Jevel, J undenland 
It is In other parts of the food indus
try and I thought you may be inter
elted in .everal of the Guide· provl· 
lions on the lubject. You must not use 
.uch phrases aa "Manufacturer's SUI
lelted Retail Price," "Sold Nationally 
At." "Nalionally Advertised At" or 
"Value" unless they are representaUons 

of a produc\'s usual and customary re· 
taU price. You may compare the price 
of your produc\ with the price of com
parable merc:handiJe provided (I) th.t 
you dllclole tlI ... t the comparison In 
price Is between your product and a 
comparable product. and (2) that the 
product 10 which the .. Ie price of the 
advertised article Is compared II of the 
same quantity and at le .. t of like lrade 
and quaUty In aU material respecU and 
(3) provided further that said compara
ble product lJ lenerally avanable for 
purchue at the comparatlve price in 
the aame trade area. and if not avail
able. that tact 11 clearly dlJcJosed. Of 
course no statement must be made by 
a macaroni manufacturer which reprl!
senti or Impllel thai a product " of· 
feted for tale at a Avlnp from an 
establlJhed retail price unlHl the IIV· 
In.a or reduc!'.on 11 from the usual and 
custom.ry retail price of the product 
In the trade area or are .. where the 
.tatement la made. 

more customers '~~:~i~:I~;I;~:t there musl be a 
of the differentials 

t-l .tional Macaroni Manwacturen Auocla
h 10 .tudy tour available to membera, 
o· .• ociate memben and their immediate 
f: miliea. 

Type TGP for continuous short cut 
macaroni products. Output; 600 
pounds per hour. Machin.. have 
had very little use--they do have 
dies. 

Rule 12 for your industry aft'onls 
iuldance u to tho requlrementl of Sec· 
tlon 2 of the Clayton Act .. amended 
b)' the Robinson-Patman Act which 
relate. to price dlacrlminatlohl. pay· 
menl of brokerale commlulonJ or al
lowances. the furnlshln. of advertt.. 
in. allowance. and other .. let promo
tional beneftts, and the inducinl or re
celvin, of an lUelal dlsc:rimlnatlon In 
price. The COmmllllon baa recently 
received complaints alle.inl that lOme 
memben of thls' 1nduslry are dllcrim1· 

in, competition or tendlnl t, 
monopoly In a Une of comlnl:-ce, 
lt these condit1ohl are preJelll the 
provldet that price dUferel. t1ab 
justified if it can be mown (J I 
dift'erent1al1 made only due 
for differences in the cost 
ture ... Ie or delivery 
the dlfferln. methodJ or ••••• "'''~" 
which the ,oodJ were 
.red; or (2) that the dUI,,,.,,,1alo 
made In reaponse 
tlohl aft'ectin. the 
or the marketablUty 
but not Ilmlled to, 
deterioration of ~lrWllb'" 
leacence of 
wea under '","Ourt 

Po full month-mid.April to mid·May in 
J: d)" Switzerland, Germany and France, 
fi t g~up rates. 

"F.;' det.lil·coiitact ·R. M. Grein, 
bteutl,. Secretary, Box 336, 
'.I.tin.: IIIlnoll. . 

TWO FERGUSON 

PACKAGING LINES 

Top and bottom car ton sealer 
weigher and case sealer for pack~ 
ing 6 to 16 ounce cartons of cut 
macaroni products. 

Write Box 171, Macaroni Journal 
Palatine, Illinois 

\ 



(Continued from page 34) 

A 810ry '0 T.U 

. We have problems, yes, but we have 
a great story to teU, There may be 
some who would ask the government 
to buy cIg white. so the yolks would 
COlt 1"" Is th1l a sound response to 
the problem? What did the tobacco pea. 
pie do when confrontcd with the health 
scare? Wu their response to th1l prob. 
lem creative? I think ~Fllters-tlale. 
of clgarettel have gone up, and 10 have 
the pmfttl, 

Thll J. turning a crisis Into an oppor· 
tunily, The Chinese word for crllil con· 
sl.ts of two symbola-one means dan· 
ger, the other opportunity. How we 
look at our probleml Bnd respond to 
them will determine how aucce,dul we 
are in meeting them. 

I haven" tried to be the answer man, 
but I do appreciate the opportunity to 
dllcuu with you the outlook for egll 
81 related to your Industry. The pur· 
pose of luch a meeting 8J this 11 not 
to have your problema solved for you 
(if luch is polllble), but rather to lain 
a new' perapective, a freSh approach 
and broader ouUook. I only hope that 
we have exchanged Ide81 which will 
help develop new attitudea and new 
thinking to convert ob.tacle. Into chal~ 
lenllnl opportunities. 

Today the food buslncII in the United 
Statel 11 a 70 billion dollar Indultry. 
Are we letting our .hare? In tcn yean 
the tood bud ne .. in the United Statel 
moy be well over 100 billion dollan. 
What will your ahare be then? The an
Iwer depends on you. 

Whole Egg Noodle 
Raymond Guerrlsl, president of San 

Giorgio Mocaronl, Inc., Lebanon, Pcnn· 
sylvania, and a long time leader In the 
manufacture of . paghetll, macaroni, 
saucea and noodle produc1.J, announced 
the full SCAle production of a revolu
tionary noo1le product. The name of 
this product Is "Old Orlglna)" Whole 
Ell Noodles. 

As the name Implies, thh Is an egg 
noodle made with the whol. elg • . . 
rather than Just the yolk, Until now, 
the usc of only the yolk in the manu· 
facture of eli noodlea has bet:n Itand
ard procedure. 

In pointing out the advantases of 
uslns whole el8s for San Giorllo noo
dlel, Mi', Guerrl!d said, "Old Oris lnal 
Whole ESS Noodles have a dilUnctive 
flavor, a finer texture, and are more 
nourishing than ordinary noodles made 
with only the yolk." 

Mr. Guerds! also announced that San 
Giorgio "Old Original" Whole Egg Noo
dles are being heavily advertised In all 
major media. In addition to a aaturo-

40 

tlon achedule In radlo and television, average of 3,342,000 pounds. 
San O1orllo la uUUdng an extensive in May conailted of 2,616,000 
promotional campalan in newapapen . whole el' solids, 838,000 
Itartln, with a aerlel of two~color ads. bumen lO11cb, and 1.069.000 

Mr. Ouerrlsl pointed out that "Old yolk solids, Production In 
Original" Whole Egg Noodles are being consisted ot 3,976,000 pound. 
stocked b.y most leading supermarkets egl lollds, 1,6~8,000 poundA of 
and grocery chains, and larger Inde. aoUds, and 1,~09.000 pounds of 
pendent groccn, 8J well. The new prod~ solids. 
uct la being introduced to the consumer 
at five tentl oft the n gular price. 

In addition to whole eil noodles, San Durum Supply
Oior,io producea a tull line of spa~ 
shetll, spashettl l eucel, and macaroni 
producll. 

Liquid Egg Production 
Liquid ell and liquid es, productl 

production (lnlredlents added) during 
May totaled 100.549,000 pounds-down 
10 per cent from May 1959. but up 17 
per cent from the 1954·58 average tor 
the month. The quantities used for Im
mediate consumption, freezln" and 
drylnS were all leu than a year earlier. 

Liquid egs used for Immediate con
lumption durin; May totaled 7,745,000 
pounds, compared with 7,904,000 pounds 
In May 1959. Liquid egg troun dur~ 
inS May tot.11ed 74,684,000 poun~ 
down one per cent from May 1959. 
Frozen elS Itociu increased 30,000,000 
pounds durin, May, compared. with 
34,000,000 poLUlds In May 1959 and the 
ftve-year averase Increase of 37,000,000 
pounds. 

EgA salida production durin, r&ay 
W81 4,523,000 pounds, compared. with 
6,943,000 pounds In May 1959 and· the 

(Continued from page 10) 

10,650.000 provldln, no durum b 
ported. This II not too big n 
over. 

Oross loan flsures are dowlI a 
In 1960 as compared to 1950 'or No. 
Hard Amber Durum and ! r No. 
Amber Durum. '!'wo dollan ., ld 
ty~nlne cents W8I the flgure I .
,rade Iut year, $2.24 noW, al ,,1 tht 
peeled flnal for this year $2.2 . 

No. 1 Amber Durum was ~ 2.24 
year, ,2.19 now, and expecl 'd to 
$2.22 for the flnal 1960 ftgUT, 

No. 1 Common Durum was ~2.1' 
year, 11 ,2.J.I .now, and is e)'pecltd 
be $2.71) roJr the flnal 1060 pril.'l!, 

Chef Ad .. ltiling 
Chef Boy-Ar.Dee products in the 

ounce family lize packasCl will b~ 
mated by a four.color ad 
Au,Ult 2 luue of Look M"g"""': 
products are .pashettl 
Ipaghettl with tomatO~ .. uce 
lasagna, and ravlolL ,.. 

TH& MAc""".,:1-·"· 

FAMOUS 

SYMBOLS 

THE DONKEY 
AND THI 

ELEPHANT 
A.I SYMIOU 

O ... 

POLITICAL YEAR 

The donkey wal flrlt u~ 
01 0 Democtollc porty 
symbol In 0 polltlcol cor· 
toon by ThomOI Nost, It 
wos published In the Jon· 
uary 15. 1870, Issue 01 
t!orper', Weekly. The 
el.phont os Q symbol of 
the Republican porty op
peared lint In 18704 in a 
cortoon by Thomol Nast. 

The Oemacrallc p 0 r t y 
t~ itl present nome In 
1828 with the election 
01 Andrew Jockson. The 
Republlcon Port 'I' II often 
coiled th. Grond Old Par
ty or G.O.P. The political 
groups that Henry Cloy 
ond John Quincy Adom: 
headed oround 1825 
adapted the Iitio Not ion· 
01 Republlcon. Abo u t 
18504 the currM1t nome, 
Repybllcon. wos odapted. 

NO.7 IN 
A SERIES 

OF FAMOUS 
SYMBOLS! 

0, ••••• 11 .. 111.111. ,A. It •• " ." .... ,14' •• ,.~, •• , JIJ'1I1ft .,.. 

... . OR T H D AK 
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Food and Dru. 
L ..... at MacaronI-

(Continued from pale 12) 

March e, 1981. It 11, therefore, impor
tant that any food additive, be It dl· 
reet or indirect. which II to be wed 
after March 6, 15181, mUll be covered 
by an appropriate reaulatlon. Incident
aUy, if your producta now contain an 
additive which fa not coveM by an 
appropriate rerulatlon and 11 not on 
the U,t of sub.lances covered by ex
teNlaR for the use to which you are 
puttina: It, theta producU are in viola
tion rllht now. 

11 you have not already done 10, I 
would recommend to each at you that 
when you aet b.~ to your planta. you 
make. very palnataklna: and thorouah 
cheek of your whole operaUon to find 
out Just bow you .tend under the Food 
Additivel AmendmenL You mUit have 
full information about every lntredlent 
you we In order to make lhia eva1ua
tlop. You should check your equipment 
and your pack.ain, to tee whether or 
not unu.fe lubstaneet are UkeJy to mi
Irate keeplnl in mind that the law re
fers to lubllance. which may I'MIOD

abl, M .xptded to become a part of 
the food or otherwlle eft'ect It; char
acterlltica. Our people have deviaed 
melUll ot te.tinl equipment and pack
alinl . material to. det.ennine whether 
there 11, In tact, milration and if your 
.uppllers have not already done the Job 
ot nndlnl out the facla. you had bet
ter have it done your.elf. 

SanUallon 

For your 19~8 meeUnlln New Hamp
.hlre, I prepared a paper which dll
CUlled at lOme lenJth the aanltatlon 
teatUreJ of the law as applied to thll 
lndUitry. What I outline then 11 equal
ly applicable today and while I do not 
plan to repeat thOle comments, I do 
want to impreu on each and every one 
of you that our experience In thll field 
clearly demonstrates that the naht for 
.anltatlon ' ln the manufacture of tood 
i. never over. Conatant vigilance mUit 
prevail In every food plant, and. of 
course, you aU reallu that a plant 
which ulel Rour to the extent that you 
do II In a lpeclal catcgory in this re
lard. 

Experience IhoWI that corredinl 
small thin,s before they let to be bll 
probleml pays real dividendi whereas 
failure to do thll results in seizures, 
criminal prolecutlons, and Injunctlona, 
We are ftrmly ot the view that the 
former Is the best and we are extreme
ly gratlfted when we let repona from 
our Inlpeeton and our lIboratorles 
which ~mable UJ to conclude that .pe
elftc producers are operating to put out 
cit-an, .ound. wholesome products 

which have been · prepared, pack~ 
and held under IUlltary conditlona. 

IIborI WoIPJo 
I wu .urprlled to ftnd that lut year 

we encountered three macaroni prod
ucts manufacturers puttilll out prod
ucb which nn,ed trom Ave per cent to 
17 per cent Ihort wellh\. Years qo, 
Ihort wel.ht 'wu a real problem with 
UJ but I thoulht that thll had been 
corrected. All three of these Ihort . 
wellht cues f'elulted In criminal pros
ecution and the ftnel Imposed by the 
courts were $600, $600, and ,1,000. '!'he 
'1,000 flne, however. allo reflected a 
char,o that the productJ were con
taminated and had been prepared un
der unsanitary conditions. 

Compared ' with the other problema 
thla Industry faces. I am convinced that 
the nlatter of putlln. out full welaht 
productJ iI the euled to control. We 
know an occaalonal Ilack packl,e or 
two may let by but let'. take another 
look at the 8111nl and welahlnl prec
tlcet 10 th.t we don't have thlllOrt of 
thlnl aaain. 

MlabruullD, 
Durin, the put year, we have :'ad 

more complalnb to the eft'ect that cer
tain producb represented. II belna 
made from semolina are In fact pre
pared in large part. or In lome CBJet 

completely, from flour. The Food and 
Droll Admlnlltntlon takes no polltlon 
II to the relative merib of the maca· 
ronl productJ made from aemolina and 
thOle which are not. Thil Industry, 
however, haa created a demand for the 
semolina artlclel In lOme quarters and 
we mUit inai,t that if you label your 
products aa havln, been made from 
the more expensive acmoUna they mual 
be 10 made. 

It la, of cour.e, a mllbrandlng under 
the taw to mlarepresent a food in ita 
tabeling and where we acquire the evl. 
dence that luch • mllbnndln, h .. oc
curred, we wUl have no choice but to 
inaUtute appropriate le,al action. 

Mew Products 
Durin, the put year, we have had 

a number of dllcuulona with 8rm.1 and 
indlvlduala about the polilblUty of 
makin, varioUi Improvemenb to ma
caroni and noodle producb. Certainly, 
the Food and Dru, AdminlitraUon Ia 
not advene to Improvemenb and we 
are set up to deal with theae. In moat 
cues, the producb Involved an' tho .. 
covered by the ltandarda of ic.entlty 
and the law provides • mell's of 
amendinl the ltandarda on peU~ton 
which, of coune, mUit ,Ive reuonat.le 
JrOundi and show that the propoae:l 
chan,e II one which w111 promote hon
elty and fair dulin. in the interest 
of consumers. We do have the tempo
nry permit ayltem to authori:e varla-

tiona from the ltandd,ard::'m~::t~:~~ 
to enable • 8rm to tA 
Item. These two routes are 
onn by which you may va!y 
ardhed producta from the letl ~ r of 
slandards u they exlat tcJay. 
course, if the Improvement 
the use of a food additive, the 
duret I mentioned earlier mU$t 
lowed II well 

Just l .. t month we found it 
u.ry to lnaUtute lelal action 
of seizure .,alnat lOme 
ucb, the ltandardJ for which 
provide for enrichment, where 
facturer elected to Include 
a,enta. Further, we must not 
of the fact that the Section 
ulaUolLI dea1inl with foods 
dietary use call tor certain 
dally requirement ltatementa 
on the Iabell ot product. to 
min and mineral lubatanen 
added. Action hu been taken 
theie have been omitted. 

FinaUy, I mould mentlo~ that L, 
""ute we included a chlrae 
mandatory Information on 
failed. to appear lumclently 
oUily 10 II to be re.dily 
understood. under cuatomary 
of purchase and UH. Thll to 
aomethin, that can't '0 on without 
knowledge of those In charge of 
manufacturin, operations. 

The law IIYI that the 
entitled to be able to read the 
know certain thlnp about the 
ucts. It fa not expected that ahe 
carry a mallllfyini II... when 
lOCI Ihoppin, and you people CIO 
II well .. we can whether (lr not 
products are labeled in luch 1\ 

the required intormatlon can be 
read and understood. 

I have tried to cover a few i 
of probable interest to you, 
that I can anawer any lpeclf' or 
eral questlona you may hnve lbout 
Jaw. 

Two En .. lo ... 'ack 
A new two-envelope packel-, r of 

Ian Ityle Ipalheltl .. uco mix !tU 
announced by the R. T. Frt'l.ch 
pany of Rochelter, New York 

A lpokesman for the companY 
porta that recent Itudlea of 
purchase patterns indicated that 
cent of .n packales are purchased 
quantities ot two or more. 

The twin packale wl1l otfer a 
coat per cue and hllher unit 
the retaUer .. well .. 
consumer. The ~acka,e 
t!uy to atore aOld mark, - .. ~ . ___ • 
Il.:t:lt dlapl.y, .~d provide an 
in ~ .... It lales. 

'.:: 

ONLY J/3e POUND COST 

• 

• 

• 

• 

DOUBLES THE PROTEIN VALUE O~ ALL YOUR 

PRODUCTION WITH 5% HEALTHFUL DEFATTED 

WHEAT GERM. 

SUPPORTS EFFECTIVE ADVERTISING AND LABEL 

PROTEIN CLAIMS. 

STIMULATES MORE FREQUENT SPAGHETTI MEALS 

WITH HIGHER NUTRITIONAL APPEAL AND LOWER 

COSTS. 

PERMITTED UNDER FEDERAL STANDARDS OF 

IDENTITY FOR 'ENRICHED MACARONI. 

"LET'S DOUBLE OUR PER CAPITA SALES CLIMB BY '69," 

W,ite u. today lor more in/ormation. 

VITAMINS, INC. 
809 West 58th Street 

Chicago 21, Illinois 

Manufactur .... f Food Additi ••• Sine. 1936, 

,1. 



I N THE load old .ummer time, four 
.tates on the Great Plains west 01 

the Mlaalulppi rate the August ,Alute 
from the National Macaroni Institute. 

Cornhu.ken 
Nebraska i, the CornhUBker State, 

because com II one of Its chief crops 
along with other cereal, and .t8Ina. 
Some of the Ireate.t packing plants In 
the United States are in Omaha which 
rankl au one of the world'. largelt live· 
.Iock market.. 

The people of Nebraska dill have a 
great deal of a hopeful and ambitious 
pioneer spirit. Nebruka is one of the 
very tew .tates which have no public 
debt. It has been on 8 pay-as-you-gO 
basll since 1875, when the constitution 
prohibited a public debt of more than 
a hundred thousand dollars. 

BunBo.en 
Kansas I. called the SURRower Stale. 

because the tall yellow lunftower BroW. 
10 IibundanUy there. It. La also known 
as "the breadbatket of America," 8J it 
ranks tint amon, the .tates In wheat 
production. It ranks hlah In the pro· 
ductlon of com and cattle. 

Kansas haa also developed large 
manufacturlna Industries. The atate 
ranks tint In the country In flour mm· 
ing and Irlat.mlll protiucLl and fourth 
In meat packing. It II one of the lead
Ing atates in the manufacture o.t air
planes !lnd aviation equipment 

Hawk" .. 
Iowa, the Hawkeye State, honan 

Blackhawk, a chief at the Sauk In
diana, who fouaht to keep his people', 
hunting lround. 

Iowa .la known everywhere 81 "the 
land where the tall com grows." It 
ranks Orat amonl the atales In the 
growln. of com, oata, popcorn and tim
othey r;eed, and In the number of hogs, 
hones, chickens, and ellS. Only 1111· 
nols ralsel more aoybeans than Jowa. 
Iowa produce. more butler than any 
other .tate ex«pt Minneaota. But Iowa 
ls not entirely a farming state. Many 
of its cities and tOWN have huge fac
tories which tum fann crops Into food 
products. Des Moines Ia one of the lar.
est prlntlna: and publishing ccnten 
west of the Mississippi. 

A Mluow-l Conwnuman 

you've lot to show me." Mluourl la 
both northern and lOuthem, eastern 

. and western. The Innuence. of city and 
farm life are about equally atron. In 
the atate. It 11 one of the beat balanced 
states In the Union. A varlety of crops 
11 rabed on Its broad, rich farma. Sl 
Loula In the enst and KanJaS City In 
the weat are two most Important clUe. 
In the state. They InOuence the atate 
politically, Industrially and culturally, 
and bustle with business,. banking, 
rallroadlns, meat packing and service 
dl.trlbutlon centeno 

Mid-Amlrican Min", 

Food in these mid.central atales la 
typically American. For eXlmrle, 
Steak and Vecetable Skewen on Hot 
Macaroni Salad would make excellent 
outdoor eatina: in the a:ood old aummer 
time. Pork In Barbecue Sauce aerved 
on apaa:hetti would tickle the palate of 
any native. Noodle N~.ts tor Creamy 
Bacon and E.a:a would be rla:ht in atep. 

Missouri take. 115 name from the 
mighty river which nowa through the 
heart of the atate. A Mluourl Conlre .. -
man, maklna a speech In Philadelphia 
In 1899, aald: "I come trom a ' country 
that ralBes corn, cotton, cocklebun.:a. 
and Democrats. I'm from Missouri and 

With another month of hot weather 
ahead, there 11 atlll plenty of time be
fore picnic baskell and Irllt. are put 
away for the winter. The National Ma
caroni Inslitute aUI&!!Sta eppetWn. 
beef rolls Ituffed with a aavory noodle 
atumng, wrapped in aluminum foil and 
baked In hot collf.. 0 \ lIIed tomato 
halvea and mushrooms, a toued .. lad 
and coffee complete this simply-pre
pared picnic meal. 

.. Nooclla anti Beef 1I0U. 
(Makel aix servings) 

1 tablCtlpoon .alt 
3 quarts hoilin, water 
8 ouncea wide e.g noOOles (atlr.l.ll 

cupa) 
V. cup butter or mlr,jrlne 
tn cup chopped oniON 
1 tablespoon paprika 
1 tablespoon chopped chives 
1 ~ pounds around beef chuck 
Salt and pepper to lute 
~ cup. One dry bread crumhs 
~ cup milk 
I ClI, beaten 
1 tablespoon lWl'u-n\Jl,h 

Add one tableapoon aalt ' 0 

boUin, water. Gradually D" J, 
10 that water conUnues to '>011 
uncovered, stlnlna: occasIOl.Jlly. 
tender. Drain in colander. 

Melt butter or mar,arlr" and 
oniON: cook over medium lle.t 
tender and lI.hUy browned Add 
rlkl, chives and cooked na.:.dlel: 
well. . 

Combine remalnln' ina:rcdleutl 
mix until aU Inlredlents art 
blended; divide into .Ix 
Pat each part Into a ' .. <I .... t .... 
fourth Inch thick: 
mixture on each 
meat around •• __ .• __ 
in aluminum foil. 
or moderate oven (350 
utes. 

R~rlHnlaUve far macaroni faclory wppllers 

Mac/wu, SIcop 
.. , Street, I. .. 'N .. clu. 11, c:.1If. 
T."" .. I De..,I •• 2·279. 

J ACO IS-WI N STO N 
LABORATORIES, Inc. 

EST. 1910 

Consultin~ and Analytical Chemists, specializ;n~ 
in all matters involvin~ the eramination, produc
tion and labeling 01 Macaroni, Noodle and E~~ 
Product" 

l-Vltamins and Minerals .Enrichment Assay •• 

2--191 Salida and Calor Scare In Eggs, Yolks ond 
Egg Noodl ••• 

3-Semallna and Flaur Analy.". 

4-Rodent ond Insect Infeatatlon Investigation •• 
Microscopic Analyses. 

S-SANITARY PLANT INSPECTIONS AND 
WRITTEN REPORTS. 

Jomes J . Winston, Director 
156 Chambers Street 

New Yark 7, N.Y. 

-In handy wafer 
or powder form 

-convenient 
nationwide 
.'ock locations 

-wrlle for 
d ... rlptlve 
III.ralure 
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.01 Coolt, 1 
lb. per hour pr", with Iingl. '0 Vea" Ago 20 Y..,. Ago 

• "Opportunity plus cooperation equall 
attainment" laya the New Macaroni 
Journal cover. 
• PractlcaUy all ieadin, macaroni 
manufacturera have decided to tollow 
the advice of the representative body 
that appeared before the Federal Trade 
Commlulon where It was _Breed that 
ellht ounce. .hould conatltute the 
mlnimum wellht of packalel of maca
roni producta. There hlll been frequent 
complaint that consumers pay more for 
wrappen than for the food in the pack. 
81e. 

• The conlumer expects a full pack
ale. The Govemment ruled that re
sponsibility for the delree of 811 in 
packagea of macaroni produets resta 
entirely on the manufacturer. The ques
tion wal .. ked If an 80 per cent lUI 
would be lumclent. 

goods IPreoder. ldeol for ItnQII 
lorge plont for foncy Item •. 
168, Macaroni Journal, Palatine, 

'00 

• The Auoclation dlabllshed "S l.b
oratory in Wuhln,ton, D.C. and ob
tained the tervlcea of Dr. B. R. Jacobs, 
whOle yell"l of training In the United 
Stale. Bureau of Chemblr)' hlvlnl dl
reet char,e of matters pertalnin, \0 
Macaroni StandardJ, marked him u a 
real expert. 

• AI. a war meuure to ItabUze the 
price of wheat and wheat products and 
to Increue Ita Income, the Canadian 
Govemment eltabllahed a Proce .. inl 
tax on wheat, ,Imllar to that with 
which the United Statel sorrowfully 
experimented a few years before. 
• The millers proposed definition 
chanles to be more descriptive of prod· 
uct than of pl"Ot'f:U. Thla would aJlect 
durum ftour, farina and semolina. 

focturlng ,qulpment direct to 
producers. American of italian 
ferred, but not euentloL Send 
and pperlence to Boll 170. 

:10 Yean Ago 
• Forward With \he IndUitry-an
nouncements were made of national 
adverlllin, \0 beain in October ialuea 
of ,Ix leadina aerviCil malHines to pro
mote macaroni. Plans were also an
nounced for a national macaroni rec
ipe conted. 
• "The Three 'C',' Trio" wu described 
by James M. HUla of Grocery Store 
produeta at \he Niagara Falla conven
tion. Fint "c" wu for "cooperation" 
with \he newly appointed merehandll
Inl manaler of the national Auoc:la
tlon. 

Trade Practice Rul .. -
(Continued from pa,e Sa) 

, peel to the lawfulneu of the lower 
price. The courta have held that a low· 
ered prlee la within thla defenae only 
If it II made In responae \0 an individ
ual competitlve demand and only if It 
II used defeftlvely to hold customen 
rather than to gain new ones. 

Abo'" Allowl.DCll 
Concernlnl the brokeraae provllion 

of the Roblnaon·Patman Ad, to put it 
brleny, it la unlawful for a seller to 
grant \0 a buyer or his representative 
to receive, a brokerale, or a dlacount 
in lieu thereof, on purchasel for the 
buyer. Where the intennedlary trans
mlta to buyen commluioftl received 
from a l eller, or II obligated to trans
mit lame, the law Is violated. The 
transmittal may arlae from contract 
between buyers and the intennedlary, 
or by any other mellll by which the 
buyer hu the ultimate lelal power to 
control the dlltribution or the broker
ale. 

10 y..,. Ago 

• There wu concern for the durum 
crop wh1ch wu two to three weeks 
late. The wheat wu lreen and soft. and 
neec1l.<1 warm weather and much lun· 
,hb"l to harden the Itraw and ripen 
th,· headt. 
• b. violation of enrichment lawl was 
\ lIarled when a label atatement gave 
comparative food vaiuel of macaroni as 
alalnst other foods. 
• Macaroni Day wu held in Devlll 
Lake, North Dakota AUlust 3, 1950, 
with parades. conteat.a, a Durum Queen 
and a Macaroni Queen. Morrla Ryan 
and C. 1... Norril represented the Auo
elation. 

With reaped to promotional allow· 
ances, Jervlcea or facilities, the Robin
IOn-Patman Act requires that if luch 
are fumllhed by a seller to any of hil 
customen, he mwt offer and make 
avallable the .. me kind of allowancel, 
service. or facUlties (or an alternative 
kind when the lame 1a not lultable \0 
other cUitomers' typel of buslneuea or 
facnUle,) to all competinl customers 
on proportionally equal terml. Promo
tional allowances which you fumlah 
mwt be ulCd by your customers for 
the purpose for which they are fur
nished. If they are not you may be 
lullty or aranlin, an Ulelal price dis
crimination. What you furnish cUitom
ers for promotional rurpoaea u well 81 
what, if any thin" you require your 
customen to rumlah In connection 
therewith mwt be proportionally equal 
.. to all competinl customers. 

The Commlaalon on May I%, 1980 
adopted ''Guides for Advertiainl Al
lowances and Other Merchandlain. 
Payment.a and Services .. which 

INDEX TO 
ADVERTISERS 

Amber Nl1J.1ng Dlylalon. O,T.A. 
Ambntta MachiDary CorporatloD 
BLaDchl'1 MacblM Sbop . 
Buhlar Brothan, 1DC. .... .. .. ····· ········ ····'"1 
CIuaUlod 
Clarmoal MachiDa Company, 
CommaodM LanI>oo MWIn, Co. .. 
DaFlanclad Nach1Da CofPOrilioD . 
Dougbbor lAduddel, la.c. ... .. 

OeDlnl 1Wb, lAc. .. ;;;~ : : :.g::::: l 
HofImaDa..LaRocba. Ia.c. .. 
Ialemallow NWla.g Compulf ..... . 
Jacobli.Wia.Iloll Laboratorie •• IDC. . 
King MJdu F10ur MW. ....... . 
NalclarL D .. . &oDS. lAc. ... . 
Hallow NacuoDl AModaJlon ..... . 
Iforth Dakota NUl • Danlor ...... ~ 
PaylDo If . .... .................. . . 
RouoU1 LUhograph 

Corporalloa. .. .................... . 
BlerwiD Cbemkalal loe. .... .. 
VUam1a.a, IDC. ....................... . 
Wallace • Tiamaa.. lac. ... . 

make possible a beller un '" ·n,I",," 
of the obligaUons of nllet; 
customers in Joint promoti. I 

tiel. The Guldel contain 
which businril men will 
ful in preventlnl unintentit;l 
Copies of luch Guides may I ,e 
by reque.t to the CcImmiJshJn. 

The Commlaalon 1a makln~ an 
tlve eftort to eliminate unfair 
practices in alllndUltrles and 
asaurance that your practlcd 

er Is to see that they are 
the trade practice rule and ,ulde 
vlalona. With your cooperation In 
servinl the rule requirement. 
brinllnC to the attenUon or \be 
mlsaton rule viotations. 1he 
be of beneftt to the enUre 

The Roche Review 
Of Enrichment Requirements 

for Cereal Grain F"ods In the United States 
AII.nl""'. "jaNe_"' ,"llUa"""_ per pO"". 

Thiamine Riboflavin 
(11,) (B.) 

PROOUCT Min. Mu- Min. Mu. 

1.1 1.8 0.7 1.6 

&ricbed FLOUR' 2.0 2.5 1.2 1.5 

&ricbed PARDIA 2.0 2.5 1.2 1.5 

4.0 5.0 1.7 2.2 

Erulched 
CORN MEALS 2.0 3.0 1.2 1.8 

Erulched 
CORN GRITS' 2.0 3.0 1.2 1.8 

Erulch,d 
Milled 2.0 
WHiTe RICE' 

4.0 1.2·· 2.4" 

• No III. m. '"" aI.bUIMd. 
to n. II I tJDtaI ( ~ ' : Of ."mln B. II optloMJ pelldllll fLmhcr •• ud1 "Id ""bill: hUlln .. 

) cctUI!IleduIIuI dl/lkUllics cncounlutd In lhe .ppllullon o( Ihll .iIUllin. 

I =~. cd .Voflllaa 1Iow. nkhm. II ,ho Irquilld bel"ten limill o( '00-1'00 rn .. per 

1 Lnut l'JOW (Of :so.sK Ioeta '" "Ildlen proced"I1i. 

J~~,: '~ .... _ (all below.,'110 01 minimum "JIIIU .flll .Ipcd", Int ikKllbcd In 1M 
~1 ,.0( Idcntlt,. 

4!:!:;'da',.dillllllhlllhe ra. ,lIer e rinlilll It". mil" ronl.ln II ).;e,ll5o:. Ollh' 
"'11 .n , .mln Incll. TIM OO¥'rtllTllnll of PUffl0 Rico end Ihe Phlllllllilitl elKl 
""'" 'hll rln\lq ~. If the mcrhod 01 Inrkhmrnl don 1101 perml, Ihl. Ilnlln. 
kton' rnc~ 10 bt mrt, roNUmcr d .. packl.u mil" bUI 'h' 11.lemenl. "00 IlOl lin .. 
IIIairI e, ,Ia "", cookln .... Ric, Inrkhlll .". IlIoc Roche me,hOl! will mell th, 
.", !o'Ul. The SoIitb C"o\1nl law doc. II1II lequlr •• 111111111 Inl on ~ckl.n Ie" 

PoIIIIIdl, ulbl rI,e ia IllUU ""' ...... 11 p,nulllel110 be fuftklclilly dlll1. 

no ~ . ~~Imum and minimum levels .hown above for enriched brelld, 
PI"od fl.our, tnrithed farina, enriched macaroni, Ipaahctll and noodle 

11C15, enriched com meal and com &TIts and enriched rice ore In 
::ance with Federal Standards of Idcntit)' or Slate laws. Act No. 181 
Iet.n Government of Puerto Rico rcqulra the usc of enrlc:hed Rour 

prodUdi made wholly or in part of ftour. Inchtdlna crocken, etc. 

NiacIn Iron 

Min. Max. Min. Ma •• 

10.0 IS.O 8.0 ., . 
J •• 1 

16.0 20.0 13.0 16.5 

16.0 20.0 13.0 • 

27.0 34.0 13.0 16.5 

16.0 24.0 13.0 26.0 

16.0 24.0 13.0 26.0 

16.0 32.0 13.0 26.0 

r-·~:;~;··:~:::;;:I;::--- ~:: .. 
"ories aboul the en· :-:::~"'":'" 
rlehment of man), ~ 

I cereal aralns have ..,.., 
been aathered Into 
a booklet which you 
rna)' have for the a.kina. JUst &Cnd 
your request for "'The Vilal Siory 
of Cereal Orain Producls" to the 
Depllrlment of (!ducllilon, Fino 

I 
Chemlc:lIls Division, Hoffmann
La Roche Inc., NUlle), 10, N. J. L _______________________________ _ 
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Hundreds of women ((must hirve 'their
r 

. .' . . ~ 

make Betty Crocker reCipes g.Ood enough for 
'. ' • 4. ~.' ...... • 

And they are aU Betty Crocker home talonl 
Th ... are the women who test Betty Crocker'. 
macaroni, Bpaghettl, and noodle reel",,". They 
carefully check every recipe to be Bura dlrectlonB 
are easy to understand, ingredients are available . 
and reasonable in price, and that their famUies 
like the finished food •. ' Frankly, 80me reelPes 

FIRST STEP: B.tty ClOck.r'. ow'i;kltch.n., .' 

Here the recipe '''' palnstakbl,ly developed by 
Betty Crocker'. proC--'onal homeeconomllta. 
Tha flJ\Iahed dlelt '" aubjocted to a \e8Ui Panet
men and women who are UiUed in detectln. 
and uDctentandinl fl:avora. • " .~. 

". .. 
SECOND STEP; pilot t.,t, with 11K hom.mAkin : ....... 

... , ' t· ,,' ~",.' 

.... ~ 'w • 
! ~ •• , 

B1s. loJal homemakers try the recipe 'I" hi their ; , 
own hbl1,!eL Each fillI out a comple~ report. "' t 

. Did ohe Ilk. tho recipe? W .. It opy to under- . 
stand?,Whatwouldabedo to hnprove it? ..... ",'I 

" I' .1;',..., 1 -' · . ,.. , 
f "', I . . '. 

't THIRD STEP; ,5 food det'ctlv., mUll ley "OK" ! 
J .Jj 

.. Next, Belty Crocker'ub 25 ho~maluira ,to 
: tf, the recipe ullder ' tYpical home cOMitions 
and to tell her If the dlelt wu euy to make. If 

i _ 

, 
the rebtpe waa too ("-1. If any or the tnif'&" 
dient. were dlfficult to obtain. IC her (.mUy 
liked it. The womenltmd actua1aampleeorthefr 
1InIah~ food to tho Betty Croc:k~r Kitchens:" 

FOURTH ~T~P: AmerIca', hom.:"'ak.,. try th.lr h~nd 

IA. 
1 .' 
r .-
• I ,-
, I, " 

1:-: . 
,l to r ., 

. , 
. I 

Eventually the f!clpe 11 ready" (or telUn. cout-t ' ~ '1' 

· tcH:oa.ot-1n cltIee. amall to ....... on forma-by ,· 
Ine.perienced brid .. and by women who have 
cooked hal! a IlteUme-by women from aU ~.' 
IIOcial and economic levela. '. 

FIFTH STEP: B.tty Crocker'. own kItchen. • I 

One finalanalyols or all the Infonnatlon .a therod 
and tho recipe '" ready ror Betly Crocker' •• po 
provai and lnc1ualon in the new General Mm.' ~. 

· IlMacaronl,SpagbetU, Noodlee"recipe booklet. 
/< 

, i' 

,",Ullt off the pr ... ' You mar h ....... 
man" 0' th ••• naw bookl.t_ •• you wish, 
Imprinted with your own brand nam., at I... "' ~ 
than coat. Aak rOl.lr Oanara' Mllhi Durum- ' . 

• •• 'ae; rapr •• antaUve ,for det.II •• ' (Off~r~ .,~ .. ·",;;-"".1'''' 
good In U: 8.A. only). r ".. 'l:.' r '. 

---- - ---------- ~-- - -- .. 


